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blessings we include the knowledge of canning. 


HE canning of foods makes all seasons one—brings sum- 
mer’s harvest to the winter table—brings to us the harvests 
of far-distant countries—saves countless dollars’ worth that 
would otherwise go to waste. 


ES! Canned Foods are a blessing to mankind and it is the 
responsibility of all of us, each in his own department of 
our great industry, to serve the public faithfully. 


N the celebration of these two periods let us all be thankful 
for our part and resolve to do our utmost, each one of us, 
to lift Canned Foods to a higher level in the days to come. 


4 is appropriate that in this month come both 4 
td Canned Foods Week and Thanksgiving. It 
is right that when we give thanks for other 
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CANNED GOODS EXCHANGE 1 - 
YEAR 1924-1925 
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AYARS 


NEW PERFECTION 


PEA and BEAN FILLERS 


Revolving Hopper kept peas from sticking 
to the sides of the Hopper, even the small- 
est grades. 


No can no fill attachment is one of the 
principal features, as it saves many cans of 
peas. 


CHARLES M. MaASENHIMER Cc. & P. TELEPHONE 


JAMES G. LEAHY HAMPSTEAO EXCHANGE 
GEORGE N. SHOWER 


Ginehoro Canning Company 


LINEBORO. MD. 


MANCHESTER. MO MANCHESTER, MD.. Sept 25rd, 1924, 


ALL QUOTATIONS «SUBJECT TO OUR CONFIRMATION 


Ayars Machine Co, 
Salem, J. 


Gentlemen: 


Yours of recent date at hand, inquiring about your 
New Perfection Pea and Bean Filling machine,which we purchased 
from you this year, and in reply would say it worked very 
Batisfactory, the revolving hopper kept the peas from sticking 
to the sides of hopper even the smalest grades,and the No Can 
No Fill attachment is one of the principal features as it saves 
many cans of peas which would otherwise be lost as the cans 
very often get caught iff the .can chutefrom many different causes, 


The machine as a whole is quite a very good inprovement 
over the older type, and if we could not get another of the 
Bame kind would not take twice as much for it as we gave, 


Trusting this is the information you desiged, and 
assureing you of our appreciation of such a wonderful machine 
beg to remain, 


Respectfully yours, 


Linedpro Canning Cos 


Write for prices and special discount on early orders 


Ayars Machine Company, new jersey. 
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Fill That KRAUT On 


An Anderson FILLER!! 


No need of the old, slow, irregluar 
hand-fill method. You can have an 
absolute fill, as quick as you need, 
with this machine. It was made to 
fill Kraut - Spinach - String Beans, 
Pumpkin (as well as tomatoes) ete.— 
the things other Fillers can’t handle. 


We can supply you at once. 


Further information without obligation. 


Anderson Filling Machine Co. 


Webster Street, Junction, 
ALAMEDA, CALIFORNIA 
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The Pulper 


This machine is considered the standard by which 
pulping equipment is gauged, and the masters of 
the packing industry are correct in their conclus- 
ion. This being a fact, acts as a silent salesman 
in placing the Indiana Pulper in plants where ef- 
ficiency, economy and sanitation are prime factors, 
and pulping equipment is required. 


Indiana Kern Finishers 
Kook-More Koils 
Indiana No. 10 Fillers 


Inspection \ 
Grading TABLES 
Sorting 


Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Enameled Pails and Pans 
Enameled Lined Pipe 

Tomato Washers 

Steel Stools 

Wood & Steel Tanks 

Pulp & Catup Pumps 

Fire Pots 

Steam Crosses 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastern Reps esentative 
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EDITORIALS 


EPORTS are just beginning to trickle in about 
R “the Week” as it was put on; in many sections, 
and it is too early to have much in this issue, but 
_ next week we should have good reports. Let them 
come forward. 
* * * 


God bless the ladies! They can even beat the can- 
ners in rushing for a free lunch. There were more 
than 1,500 of them fought their way into the Emer- 
son Hotel, Baltimore, to join in the Canned Foods 
Luncheon given by the Canned Goods Exchange, and 
the chairmen of this event had to close the doors and 
let in a few at a time, as others got out and made room. 
If the banquet or dinner on Saturday evening at the 
same hotel had been free there would have been the 
same kind of a rush by the canners; but it was a sub- 
scription dinner at $3.50 per plate, and it is estimated 
there were six canners from out of Baltimore city. 


* * 


OW TIME CHANGES—Our old friend, Dr. Wiley, 

and always a friend of the canning industry, al- 

though approaching his eightieth milestone, came 
over to talk to the ladies at this Canned Foods Lunch- 
eon, and to urge them to use canned foods with confi- 
dence. Dr. Wiley has a right to look back upon his 
early efforts to enact a pure food law as the turning 
point in the popular favor of canned foods. There were 
canners then who feared and cursed him, as there were 
food manufacturers of every kind, but all of these have 
since learned that the Doctor was right in his conten- 
tion, and that, instead of injuring them, he was striv- 
ing for their own salvation. And not one of them will 
hesitate to acknowledge their early error, nor refuse to 
heartily congratulate and thank him for his efforts. 
Dr. Harvey W. Wiley has lived to see the realization of 
his early dream, and we are glad for his sake, for that 
is a boon that is not always granted to crusaders of his 


kind. The eighteen years that have drifted by since 
the National Pure Food Law was put into force for the 
first time have passed rapidly for most of us, but they 
have been eventful years in the canned foods industry— 
the greatest in its history—and there is but little 
question but that this Pure Food Law was, at the bot- 
tom, the cause of the wonderful progress now seen. 
One thing certain: if such a thing were possible, and 
proposed, that the pure food law should be wiped off 
the books, the canning industry would rise up to the 
man and demand its retention. And so would every 
other food manufacturer. That represents a complete 
about-face from the early sentiment and the Doctor 
may well feel proud of his accomplishment. We know 
that we merely speak the feeling of all in this industry 
when we take this occasion to thank the Doctor for all 
ke has done for canned foods. 


* * 


NE STEP FURTHER NEEDED—Couple up the 
idea of Dr. Wiley as a pioneer in the movement 
for a law which would compel honesty and pur- 

ity in the manufacture and handling of foods—and, 
above all, in the ending of unfair competition between 
manufacturers of foods—couple this, we say, with the 
great advertising propaganda of Canned Foods Week, 
which aims to attract the attention of consumers to 
canned foods, and what result do you get? The an- 
swer is: Quality: a can of food honestly packed, of 
pure and wholesome quality, but truthfully and plainly 
labelled, so that the consumer may know what she is # 
getting and be satisfied when she gets it. When every 
canned foods packer is able to answer fully to that re- 
quirement there will be no need of a Canned Foods 
Week. The people will need no urging to eat more 
canned foods; they will be living on canned foods in 
preference to all other kinds. But they will never 
arrive at that point until Dr. Wiley’s ideas are carried 
out in full and every can is what is purports to be: a 
can of pure food, fully, properly and truthfully labelled. 
We have pretty well solved the first part, Doctor. hut 
the latter part remains yet to be done. Dr. Wiley 
always wanted, we believe, as do his successors in 
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office today, the restoration of the clause that was in 
the original draft of the pure food law and which 
called for the name of the manufacturer on every 
package of food. Given that requirement, and we 
would soon have truthful labels on canned foods—and 
on a lot of other foods which should be so labelled. 
We cannot look for an end to rascality in this and kin- 
dred lines until the rascals are forced to place their 
names upon their products before they can be put upon 
the market. It will come, though the day may not be 
near, and when it does it will be as heartily welcomed 
as is the pure food law today, though in the beginning 
it will be opposed as was that law. Dr. Wiley knows 
that with that provision in the law more can be done 
in two years to clean up the nasty spots than seemed 
possible in the 18 years that have passed since the 
Food and Drugs Act became a law in 1906. The trou- 
bles which honest objectors to this move now seem 
to see will fade away as did the objections to the other 
law, for they are merely imaginary and not real. And 
it is hard to see how further progress along lines of 
pure food enactment can be made until this all-impor- 
tant provision is enacted. “Packed for,” “Distributed 
by” or no name at all leave too big a loop hole for 
escape, as every food law officer knows, not to men- 
tion the kind of manufacturer who wants tv escape, or 
the kind of buyer who is anxious to have such manu- 
facturers escape. And the canning industrv is n t 
without its guilty parties. The food manufacturers 
under pressure from the private label houses may not 
make this demand, but the consuming public has be- 
come aroused and the public is demanding it. 


N. C. A. BOARD OF DIRECTORS TO MEET. 


HE AnnualFall Meeting of the Board of Directors 

[ of the National Canners Association will meet in 

Washington on December 3d and 4th, in what 

promises to be a very important meeting. These are 

always open sessions, so that any canners who may be 

in the vicinity and care to be present will be welcome. 
The complete board will be present. 


THE TRI-STATE PACKERS’ ASSOCIATION MEETING 


A special fall meeting of the Tri-State Packers’ Association 
will be held November 18 and 19 at Hotel Cumberland, Bridge- 
ton, N. J. 

The principal meetings will be held on the top floor of the 
said hotel, beginning at 2:30 P. M., and continuing throughout 
the evening, dinner being served in the same room. 

This meeting will necessitate your being absent from home 
one night, but we are assured that the new, splendidly equipped 
hotel at Bridgeton can comfortably accommodate all who may 
come, and we think we owe this meeting to our New Jersey mem- 
bers and friends who have been most loyal to the Association 
and who are very desirous of having us make them a visit. 

We have met repeatedly at Wilmington, Del., and occasion- 
ally at Baltimore, Md., but never, so long as the Association has 
been in existence, has there been a meeting in New Jersey, and 
we beg you to show your appreciation of the invitation of our 
New Jersey friends by a hearty acceptance thereof and large 
attendance at the meeting. 

We are advised that there are many places of interest in and 
near Brighton, and our hosts will take pleasure in showing them 
to us on the morning of the 19th, after the close of the meeting. 

A comparative statement of the 1923 and 1924 packs of corn 
and tomatoes is now being made and will be presented. 

For the benefit of the hotel, I am enclosing a postal card, 


asking that you will let me know whether or not you will be 
present, 
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Pennsylvania Railroad trains (Bridgeton Branch) leave Phil- 
adelphia, Market Street Wharf, at 8:20 and at 11:30 A. M. (elec- 
tric), arriving in Bridgeton at 9:50 A. M. and 1:18 P. M.; also 
leave Market Street Wharf at 3:30 and 5:08 P. M., arriving in 
Bridgeton at 4:55 and 6:23 P. M. 

Hotel rates are as follows: 

Rooms without bath (single), $2.00—$3.00. 
Rooms without bath (double), $4.00—$5.00. 
Rooms with bath (single), $3.00 up. 
Rooms with bath (double), $5.00 up. 

Please remember the place and date of the meeting, make 
your arrangements to be present, and make early reservation of 
your room. Yours very truly, 

CHAS. S. STEVENS, President. 


C. M. DASHIELL, Secretary. 


WASHINGTON STATE’S SHORT COURSE IN COM- 
MERCIAL CANNING OF FRUITS AND 
VEGETABLES. 


Lists and Description of Practical Short Courses in the 
Commercial Canning of Fruits and Vegetables, 
Offered by the College of Fisheries and Food 
Preservation, University of Washington, 
Seattle, January 7 to February 
28, 1924. 


These short courses are offered primarily for the 
benefit of persons engaged or interested in some phase 
of the canning industry, and who so desire to increase 
their efficiency, but cannot take the time required for 
a broader and longer course. All persons, however, 
who are interested in any of the subjects offered, 
whether canners are not, are welcome to take them. 
Every effort has been made to have these short courses 
simple, concise and thoroughly practical, the work being 
given by means of lectures, quizzes, laboratory and 
field practice. In Food Products Laboratory there is 
complete equipment for canning, salting, pickling, dry- 
ing and smoking food products. Although the time is 
of only seven weeks duration, our location and equip- 
ment enable us to do thorough work in the subjects of- 
fered. A high school training is not necessary for en- 
trance, but students should be at least 20 years old. 

Description of Courses. 

3. Fruits and Vegetables—Varieties of fruits and 
vegetables grown in the Northwest, properties, and 
suitability for canning. Two lectures and demonstra- 
tions per week. Dr. Rigg. 

4. Canning of Fruits and Vegetables—The practice 
cf canning, with demonstrations on such products as 
are available. Two lectures and one laboratory period 
per week. Dr. Fellers. 

10. Fundamentals of Canning—Principles on 
which canning is based; retort management and steril- 
ization, including heat penetration, effect of acid foods 
on bacteria, and fill of can; exhaust and vacuum, in- 
cluding methods of obtaining, purposes and effect of 
temperature and altitude upon vacuum; corrosion of tin 
plate, swells, hydrogen springers, flat sours, etc. Two 
lectures and one laboratory. Dr. Fellers. 

11. Canning Machinery—The adjustment, repair 
and operation of canning machinery. This work will 
be handled by experts representing the various manu- 
facturers. 

Bacteriology of Foods—Two lectures and one lab- 
oratory period weekly. A brief study is made of the 


technique of handling bacteria, but most of the time is 
given to the bacteriology of fermentation, putrefaction, 
sterilization and sanitation. Of special value to can- 


( Continued on page 35 ) 
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Western Canners Association 


(81st. Semi-Annual Convention) 


MONDAY-TUESDAY-WEDNESDAY 
Nov. 24-25—26, 1924 
Hotel Sherman, Chicago, IIl. 


Special 15 Rates granted, on all roads--250 certificates required. 
Weather nice in Chicago these days. 
Association of Canners Secretaries meets here same dates. 


Twenty six of the best speakers in country on program. 
Seven scientific papers on crops and canning. 
Conferences on containers and standards. | 
Evaporated Milk Association meets here Nov. 24, 1924. 


Come and meet your canners 
Come and meet your brokers 
Come and meet your supply people 


Coming will save you much time and expense. | 
For you will meet the people here you want to see. 

Get your certificate when you buy your ticket. 
And come on over ! ! ! | 


| | 
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Western Canners Association 


By J. A. Lee, Secretary. 
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The Pea Aphis Project. 


\ Season of 1924, Madison and Columbus, Wisconsion. 


By John E. Dudley, Jr., Bureau of Entomology, U. S. Department of Agriculture. 


The Aphidozer. 


URING the spring of 1924 a new aphidozer was 

dersigned. This machine differed radically from 

any previous model. It was of similar construc- 
tion, much more rigid, and designed to hold the maxi- 
mum number of aphids with the minimum amount of 
surface bearing upon the pea vines. The reel was 
driven by friction in such a way that its speed might 
be readily varied by the driver to suit any requirements 
of experimental work. The reel was fitted with canvas 
paddles which were interchangeable with brushes. 

As the’ season progressed, field conditions made 
various changes necessary. The friction drive and the 
canvas paddles were found to be impractical and were 
discarded. The shape of the bottom of the collection 
box had to be altered. The canvas bottom soon wore 
out and was replaced by a galvanized iron one. A de- 
vice was installed whereby the collecting edge of the 
machine might be raised and lowered quickly and 
easily from the driver’s seat. This mechanism greatly 
increased the efficiency of the machine as well as the 
ease of operation, since it made possible a close adjust- 
ment of the hopper to the height of the peas being 
swept. All together the machine as it now stands rep- 
resents a wide departure from the first machine, al- 
though the principle remains the same. 

Before the aphidozer was used on peas in actual 
field tests it was thoroughly tested on alfalfa. It was 
in these tests that the friction drive, canvas paddles, 
concave shape of the bottom of the hopper and the can- 
vas bottom of the machine were discarded. These were 
replaced by a chain drive, brushes on the reel, and a 
heavy galvanized iron bottom, which was so sloped that 
only a small part of it would brush the peas. These 
changes were found very satisfactory. 

The machine with the above changes was first 
tried out on peas June 27, and from that date until the 
season closed the machine was used unchanged and al- 


most continuously to sweep peas. The following re- 
sults were secured: 


Results of Tests With Aphidozer, Columbus, Wisconsin. 
Infestation. 


Average infestation per 114 square yards as cal- 
culated by five sweeps of an insect net. 


Before Sweeping Two Hours 3 to9 
Plot to be after sweeping days later 
Place and Variety. Swept Check Swept Check Swept Check 


Weiner—Advancers.... 400 400 65 400 95 500 
Wodill—Advancers.... 590 590 73 590 80 
Smith (Home Farm) 

Advancers 615 74 115 
Smith (Krause Farm) 

ANIWANDETS 560 560 96 560 55 215 
Riege—Sweets*....... 850 170 180 325 
Weiner—Rice 13....... 475 475 45 475 90 


*Aphis had killed many vine in check. 

It will be apparent that the infestation on swept 
areas increased but little during the interval of from 
three to nine days from the time when the peas were 


swept until the last observations were taken. This lack 
of increase is believed due to the action of the aphis’ 
enemies. In the unswept or check parts of fields the 
infestation decreased in every case but one during the 
same interval. This’ decrease was due to two causes: 
first, the action of the aphis’ enemies, and, second, mi- 
gration of the aphides after the peas on which they had 
been feeding heavily were dead. 

The next table shows the yields of swept and un- 
swept portions of the same fields in which the previous 
infestations were determined. 


Results of Tests With Aphidozer, Columbus, Wis., 1924. 


Yields. 
2 A Se © Yields per acre Increase in 
$a in pounds of swept acres 
evs _ shelled peas Pounds Per- 
Swept Check peracre cent 
Weiner 
Advancers. 5.77 .50 82.5 2881.80 1832 1049 57 
Wodill 
Advancers. 2.83 295 87 3357.9 1880 1477.9 79 
Smith 
Advancers. .50 .50 83 364028 3016.18 624.10 20 
Reige 
Sweets.... 1.16 .605 81 204396 985.12 1058.84 107 
Weiner 
Rice 13.... 100 .50 91 645 437 208 47 
Averages 85 2513.79 163006 881.76 62 


The table clearly indicates that in every field where 
the aphidozer was used near Columbus the owners re- 
alized a substantial increase in production. The owner 
of one field of six acres of Advancers claims he real- 


ized sufficient increased profits to buy one of the ma- 
chines. 


The aphidozer can easily be drawn by one horse, 
and it is so designed that the machine itself is well bal- 
anced. With a man on the seat, there is no weight upon 
the horse’s back. A medium weight horse which will 
walk right along can cover at the rate of two acres per 
hour. The topography of the land, of course, greatly 
influences the acreage which it is possible to cover in a 
day. Eighteen acres a day is about the average for a 
ten-hour day. Because of the ease with which the col- 
lection box can be raised and lowered, stony, rough and 
uneven fields can be swept without collecting dirt or in- 
juring the machine. It is possible to use the machine 


to good advantage in any field in which a mowing ma- 
chine can be used. 


After the first trip around the field, none of the 
several horses used appeared at all afraid of the ma- 
chine or gave any trouble. With the exception of stop- 
ping to oil up or to remove aphids from the machine 
when it was filled to capacity, there was no time lost. 
When the machine was moved from one field to another 
a mile distant or more, it was taken apart and carried 
in a light Ford delivery truck. It required about 18 
minutes to take the machine apart and place it in the 
truck. A similar length of time was required to take 
it from the truck and reassemble it. In a field contain- 
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We Manufacture for 
CANNERS: 


Verticle Process Kettles 
Horizontal Proccss Kettles 
Agitating Process Kettles 
Automatic Pressure Kettles 
Continuous Non-agitating Cookers 
Continuous Agitating Cookers 
Crates 

Cooling Tanks 

Trolley (Systems) 

Steam Hoists 

Picking Tables 

Peeling Tables 

Pea Washers 

Steam Exhaust Boxes 
Water Exhaust Boxes 
Milk Sterilizers 

Milk Fillers 

Milk and Corn Shakers 
Automatic Shakers 
Continuous Shakers 

Test or Pilot Sterlizers 
Cross Conveyors 

Tomato Holding Tanks 
Tomato Inspection Tables 


Berlin 
Continous 
Cookers 


Continuous Cooker 


Berlin Cookers are made for every purpose. No type of Cooker is fit for all 
kinds of foods. 


Berlin Cookers are made in the following distinct classes: 

Continuous Open Cookers which agitate the food while cooking, 
Automatic Pressure Cookers which agitate the food while cooking, 
Continuous Open Cookers which do not agitate the food while cooking, 
Automatic Pressure Cookers which do not agitate the food while cooking, 
A Contenuous or Agitating Cooker for every purpose for every 


kind of food. 


BERLIN CANNING MACHINERY 
WORKS 


BERLIN, WIS.. U. S. A. 


A Complete Line of Canning Machinery for any Canning Factory. 


SS 


THE LANDRETH 


LANDRETH GARDEN SEEDS 


SPOT OR 1924 CROP SEEDS 


We have for spot delivery, a few Alaskas, and Green 
Admirals. These are all short. 
Sweet Corn is short. We still have some however. 
Write us for prices. 


We also have the following for spot delivery—— 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 

Dwarf Lima Beans 


Or any other varieties you may want. 


FUTURE OR 1925 CROP SEED 


When ready to place your Contract order for 
delivery after 1925 crop is harvested, write us for 
prices. 

If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our 140th 
year in the business. 


D. LANDRETH SEED COMPANY 


BRISTOL, PA. 


Business Established 1784 
140 years in the Seed Business. 
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ing a fairly heavy infestation, it was necessary to stop 
when about two acres had been swept in order to re- 
move the collected aphids from the machine. In fields 
heavily infested it was often necessary to stop after 
sweeping one acre. It requires about ten minutes to 
completely empty the machine. 


Collections by the Aphidozer. 


During the summer of 1924 many fields of Alas- 
kas and sweets were swept, and in most cases it was 
possible to estimate the acreage and weigh the catch. 
in general only fields showing at least a moderate in- 
festation were swept. The following tabulation gives 
details of thé collections made at Columbus, Valders 
and Oostburg, Wisconsin. 


Collections by the Aphidozer, Wisconsin, 1924. 


Date. Pounds of Aphids. Acreage. 
80 21 
63 42/3 
112 
763 4114 


Average, 18.38 pounds per acre. 


Thus, with a total of 763 pounds of aphids from 
411% acres, an average infestation is shown of 18.36 
pounds per acre. This may be considered a fair aver- 
age of heavily infested fields, but, of course, is not a 
fair average of alli pea fields. Careful, accurate counts 
have shown that it takes 21,858 aphids of all sizes to 
make an ounce, which is equal to 349,725 aphids per 
pound. Thus, the average heavily infested field for the 
past season may be considered to have supported the 
enormous population of 6 1/3 million aphids. This tre- 
mendous population actually stole the nourishment 
which would have gone into hundreds of pounds of peas 
per acre. 


Disposition of the collected aphids was a simple 
matter. They were removed from the machine, placed 
in metal baskets and left about twenty minutes. At 
the end of that time the aphids were all dead. They 
had died apparently from suffocation and the high tem- 
perature developed Because of the fragility of their 
bodies, a basket of aphids soon became a solid mass, 
and the liquid content of their bodies ran from the bas- 
ket in streams. It was thought that this method of 
disposing of aphids was not harmful to the predators 
collected at the same time. So the practice was to dis- 
tribute the contents of the metal basket along the edge 
of the field. In this way it was hoped to return the 
predators to the field, where they could hold in check 
the small number of aphids left by the machine. This 
did not always work out, however, and it was observed 
in one instance that a large per cent of the predators 
liberated in this manner soon after died. 


Time was too short to obtain accurate data on the 
results of this practice. In several instances, however, 
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where large collections of predators were liberated in 
pea fields which had not been swept, it was observed 
just before the fields were harvested that syrphid flies 
and ladybird beetles were in great abundance. The 
aphidozer does not destroy nearly as many parasites, 
and predators are usually destroyed by the application 
of insecticides. The subsequent release of these ene- 
mies collected in the aphidozer is certain to have a 
great influence in keeping down the aphids which have 
escaped the aphidozer. Definite experiments to estab- 
lish the value of these returned predators will be at- 
tempted next season. 


As far as could be ascertained without special ex- 


periments, the aphidozer did not injure the peas over 
which it was driven, and no permanent injury resulted 
from the horses’ feet or from the wheels. A horse 
which picked up its feet well did practically no damage, 
whereas a horse which shuffled its feet along did some 
damage. But, considering the great increase in yield 
due to the use of the machine, this injury to the vines 
was negligible. 

Immediately after the machine had been used the 
vines appeared badly hurt, and the owners of the fields 
were often alarmed at their injured appearance. Usu- 
ally within a week the vines had resumed their erect 
position. It was found, however, that only the upper 
part of the vines had actually raised up, and that two, 
three or four inches of the bottom part still remained 
prostrate on the ground, so that the swept plants were 
always three or four inches shorter than the unswept 
plants. There are several possible advantages to this 
condition. First, the vines are all bent in one direction. 
The aphidozer is driven around the field counter-clock- 
wise, while the mower is driven around the field clock- 
wise, and it appears effective in harvesting all the pods. 
Second, there may be some advantage in the several 
inches of vine left upon the field, although, of course, 
this reduces the amount of sileage. 


Does the Aphidozer Stimulate Blossoming? 


We were reticent about using the aphidozer on peas 
in blossom, but in one or two cases where it was neces- 
sary to remove the aphids after the blossoms had first 
appeared subsequent observations made it appear that 
this practice might not be deleterious to the crop. It 
even appeared possible that when the aphidozer was 
used on peas in blossom, or just coming into blossom, 
the slight pruning of the buds and blossoms or the ac- 
tion of the brushes in making the blossoms sterile might 
stimulate the production of an increased number of 
pods. Consequently, a count was made of pods per 
oe yard in various portions of swept and unswept 

elds. 

In a field of Advancers six counts were made, giv- 
ing an average of 317 pods per square yard in the swept 
area and 261 pods per square yard in the unswept area, 
a 21.4 per cent increase. In another field of Advancers 
both pods and plants per square yard were counted, and 
when results were secured on the basis of the same 
number of plants per square yard, there were found 
271 pods per 115 vines in the swept area, as against 


230 pods per 115 vines in the unswept area, an increase 
of 17.8 per cent. 


An experiment in actually picking off blossoms and 
pods from rows of Advancers in the laboratory yard 
was not conclusive enough to warrant any recommen- 
dation. It was found, however, that the rows most se- 
verely pruned produced practically as many total pods 
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as the unpruned rows, and that the number of well- 
filled pods neither too old for fancy grade nor too im- 
mature to shell out was greater in the heavily pruned 
than in the unpruned rows. 


The aphidozer appears to have little or no effect 
on the maturing of pods according to the field men who 
watched the swept and unswept portions of different 
fields. Carefully conducted laboratory tests, however, 
would make it appear that the pruning of the earliest 
blossoms tends to bring about a uniform maturing of 
the pods without a few pods being hard and over-de- 
veloped. This statement has been borne out by the 
opinion of some field men, who say they believe swept 
fields ripen more evenly than unswept fields. 


Discussion. 


The spring of 1924 was exceedingly backward. 
Cold, wet weather prevailed until well into June. While 
these weather conditions were not entirely harmful to 
peas, yet they checked their usual rapid growth. These 
weather conditions checked somewhat the development 
of the aphis and seriously checked the increase of most 
of the aphis’ enemies. About June 15, when weather 
conditions, although far from normal, became more fa- 
vorable for growth, aphids increased and spread very 
rapidly, gaining great ascendency over their enemies. 
From June 15 until July 8 most of the work with the 
aphidozer was accomplished. Soon after the 8th the 
fungus disease increased so rapidly that aphids largely 
disappeared from around Columbus, and did not appear 
again in dangerous numbers the rest of the season. 
This unusually short duration of aphis infestation 
brings up certain questions of interest and importance 
in regard to the efficiency of the aphidozer had normal 
conditions prevailed. It appears remarkable that the 
large increase in yields could be secured when aphids 
fed on the unswept portions of fields only a week or ten 
days longer than they fed on the swept portions, espe- 
cially in view of the generally favorable season for peas. 
On the other hand, the question presents itself, had it 
been necessary to use the aphidozer two or possibly 
three times in a given field, would the yield still have 
been far greater than the check. These questions can- 
not be answered until another season, and the results 


secured must be considered as results of an abnormal 
season. 


An interesting observation of the extremely rapid 
spread of the fungus disease under favorable condi- 
tions may be cited. After the disappearance of the 
aphids in the Columbus district, the aphidozer was sent 
to the region of Sheboygan and Manitowoc, Wis., for 
the purpose of securing additional results in fields 
which at that time were heavily infested. On July 11 
the aphidozer was used in a field of Alaska peas near 
Manitowoc. Eighty-one pounds of aphids were col- 
lected from 214 acres. In the evening a warm rain fell 
for about two hours, and the next morning when the 
same Alaska field was visited very few aphids were 
found alive. They had actually died by the millions, 
and could be found scattered all over the ground cov- 
ered with the brown fungus which had killed them. 
This fungus disease followed so closely upon the use of 
the aphidozer that no records of yields were taken. 


(The Schaeffer Manufacturing Company (Berlin 
Canning Machinery Works, Berlin, Wis., have promised 
to build these aphidozers to meet the call for them.) 


THE CANNING TRADE 


November 17, 1924 


MARYLAND CANNERS’ BANQUET. 


Hotel Emerson, November 8th, 7.30 P. M.—The 
Luncheon to the Ladies. 


HE famous ChesapeakeRoom at the Emerson was 
i taxed to its capacity to entertain the crowd which 
responded to the invitation to the subscription 
dinner with which Canned Foods Week was opened, 
on Saturday evening, the 8th. Mayor Jackson sat at the 
right of Toastmaster and President W. H. Killian, 
Leslie M. Shaw, former Secretary of the Treasury 
under the late President Roosevelt at his left, and other 
notables at the guest table included J. A. Anderson, 
Col. Millard Tydings, of the House of Representatives; 
B. T. Banghart and leading members of the Canned 
Goods Exchange and of the Canned Foods Week Com- 
mittee. Every seat around the smaller tables in the 
big room was taken by canners of the city, possibly a 
half-dozen canners from out of the city, brokers, ma- 
chinery and supply men, transportation representatives 
and others to the number of over two hundred. 

S. Carl Cooling, of the Metal Package Corporation, 
was very justly showered with congratulations upon 
the excellence of the whole entertainment. He selected 
a high-class coterie of musical geniuses, a soprano of 
more than ordinary ability, the accompanist being Prof. 
Levin, whose performance is a musical delight, and 
three others who performed upon the ’cello, the violin 
and the piano in solos, duets and quartets. This musi- 
cal treat followed after an excellent orchestra had 
teased many popular and patriotic songs from the 
diners as the dinner was served, ably led by Carl Cool- 
ing with his fine voice, and heartly joined in by all. The 
dinner added to the reputation of the Emerson, and 
was not only excellent, but abundant, and everyone 
seemed to have been served with the sauce of good ap- 
petite. 

Toastmaster Killian, or ‘“Roastmaster,” as he 
styled himself, acquitted himself nobly, introducing the 
speakers with a happy turn, and interspersing his re- 
marks with a vein of humor, and so adroitly introduc- 
ing the serious matters as to hold everyone in his seat 
until the very end. 


And those who spoke took his cue, and while they 
touched occasionally upon the serious subject in hand, 
lightened it with good stories and witty sayings. 

Mayor Jackson, the first called upon, acknowledged 
his early indiscretion in the shape of employment at the 
famous old establishment of S. J. Seneca, at Havre de 
Grace, Md., and he proved to his listeners that he knew 
a good many tricks of the trade, and he brought a good 
many laughs by reference to them. He said that no 
business in the land, with the possible exception of the 
automobile industry, had showed as much progress and 
development as the canned foods industry, and yet, he 
said, it had just begun, as the improved quality of the 
goods was winning the whole world to their favor, and 


he urged the canners to continue on to greater achieve- 
ments. 


The Hon. Leslie M. Shaw captivated his audience, 
displayed a keen sense of humor that was sharp and 
like lightning thrusts, and then took occasion to blight 
the proposed Child Labor Amendment to the Constitu- 
tion as the most dangerous proposal ever made. His 
talk upon proper education and its value was one which 
should have been broadcasted to the world, for he is 
a man well up in years. of wide experience and knows 
whereof he speaks. He reminded his audience that 
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everyone now knows that commandment which says 
“Remember thou keep holy the Sabbath day,” but 
everyone seems to have forgotten that other one which 
says “Six days shalt thou labor,” and that our system 
of educating the young has much to do with this for- 
getfulness. Work is necessary to everyone, he said, and 
children should not be reared in idleness and luxury 
while they are acquiring their education. Ali famous 
men of the past, he showed, had spent their youth in 
labor, mostly on the farm, but occupied with some se- 
rious tasks which taught them the value of money and 
of time. 

“Jimmie” Anderson, next called upon, enlivened 
his talk with good stories as only he can tell them, but 


reminded the canners of the serious responsibilities - 


that go with providing foods—foods which mothers 
have to feed to their young children, and which for that 
reason must be of a quality that is always above re- 
proach. He was eloquent in his condemnation of the 
canner who would be false to his calling, instancing the 
importance that is coming to the tomato as a dietary 
product, and the added importance this puts upon every 
canner to have his canned tomatoes clean, pure and of 
the best. The day is here when the dishonest canner 
must be driven out of the business, he said, and he 
ended with the hope that every canner in the State had 
been a contributor to this Canned Foods Week. By re- 
quest he recited his well-known poem, “Sand.” 

The Hon. Col. Millard Tydings, Representative in 
Congress from Maryland and recently re-elected on the 
Democratic ticket, endeared himself to all Marylanders 
by his war record, and later by his record in Congress. 
He also spoke upon the Child Labor Amendment, say- 
ing that it was the most dangerous thing ever proposed, 
but that a well-organized, small minority would put it 
in the Constitution unless all men awoke to their inten- 
tions and methods. This minority plays upon the senti- 
ments of the people, and does not appeal to their intel- 
ligence, he said, and all have evidence of what they can 
do in this way. 

Mr. Banghart was called upon as representing the 
distributors, and he replied that he had paid no atten- 
tion to Canned Foods Weeks of the past, thinking them 
of little consequence; but that this year he had taken 
hold, and found out that they are wonderful helpers in 
the distribution of canned foods. He will never again 
miss the opportunity they afford, he said. 

The musical numbers to which we have referred 
above were interspersed between the addresses, and it 
was nearly midnight before the affair ended. There 
was but one vote, and that that it was one of the most 
enjoyable evenings the Exchange has ever held, and 


the regret is that more canners of Maryland were not 
present to enjoy it. 


The Luncheon to the Ladies. 


This affair was held at the Emerson on Tuesday 
noon, from 12.30 to 2.30, and despite the counter-at- 
tractions of Armistice Day the women simply flocked 
there. The Housewives’ Alliance assisted the mem- 
bers of the Exchange in entertaining, and the National 
Housewives’ League very graciously joined in the af- 
fair. The ladies of the various clubs, domestic science 
classes and others were curious to see what a meal en- 
tirely composed of canned foods could be like, and they 
came, saw, ate and seemed convinced. The canners 
were most generous in their contributions of goods to 
supply this luncheon, and when you know that nearly 
fifteen hundred had to be provided for, it took a very 
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considerable quantity of canned foods of all kinds to 
supply them. The hotel prepared the luncheon and 
Chairman H. P. Strasbaugh, assisted by D. Hays Ste- 
venson, chairman of the local committee, were about as 
busy as they ever care to be trying to handle their 
crowd. 


Contributors of Canned Foods for Luncheon at Emer- 
son Hotel. 


5 cases pineapples, from Atlantic Can Company; 
12 cases peas, from B. F. Shriver Co.; 5 cases shrimp, 
from Torsch-Summers Co.; 3 cases strawberry beets, 
from W. H. Killian Co.; 5 cases corn, from F. O. Mitch- 
ell & Bro.; 2 cases corn, from S. J. Ady; 3-cartons May- 
onnaise dressing, from McCormick & Co.; 11 cans dev- 
iled ham, from Purity Cross Canning Co.; 1 case spin- 
ach, from Lord Mott Co.; 1 case stringless beans, from 
Lord Mott Co.; 1 case wax beans, from Lord Mott Co.; 
5 cases pork and beans, from Martin Wagner Co.; 2 
cans peanut butter, from Torsch-Summers Co.; 5 cases 
corn, from Wm. Numsen & Sons; 106 cans potted meat, 
from H. H. Mahool & Co.; 12 cans sandwich spread, 
from Mahool; 2-gallon can Polk’s grape fruit, from 
Mahool; 2 cases Danish Pride milk, Howard E. Jones 


& Co.; 2 cases grape fruit, Dade County Citrous Sub- 
Exchange. 
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BAY CITY EXCHANGE CLUB CELEBRATES 
CANNED FOODS WEEK. 


HE Exchange Club of Bay City, Mich., gave a 

Canned Foods Luncheon on Tuesday, November 

4th, with the idea of working up enthusiasm for 
Canned Foods Week November 10th to 15th. 

Prominent wholesale grocers in the Saginaw-Bay 
City Valley and regular members of the Exchange Club 
of Bay City were invited to a very attractive dinner, 
which consisted of soup, chicken a la king, fruit salad, 
English plum pudding, coffee, etc., etc., all of which 
were served from canned products. 

The room itself was very attractively decorated 
with displays of canned foods and canned food week 
banners. 

Novel place cards of tin cans with a slot in the top 
for use as children’s banks were used. 

Mr. C. E. Flanders, President of Detroit Commerce 
Company, who was introduced by Mr. G. D. Howe, local 
manager, made the principal address on the subject of 
canned foods and their importance to the commercial 
and economical] national life, which was enthusiastically 
received. 


Other addresses were made by individuals inter- 
ested in the distribution and manufacture of this im- 
portant element of our “daily life.” 


Growing Peas for the Canning Factory 


\ 


H. Strycker Mills and L. J. Norton 


Cornell Extension the New York State College of Agriculture at Cornell 


University, Ithaca, New York. 
C. E. Ladd, Director of Extension Service 


HIS bulletin is written to supply general informa- 
I tion on the growing of peas for canning, and to 
report results of a study made by the College of 
Agriculture on cost of production and the factors af- 
fecting yields, costs and returns. The study was made 
by the survey method, and included 265 complete rec- 
ords obtained in Orleans, Ontario, Steuben, Genesee, 
Monroe, Niagara, Wayne, Cayuga, Seneca, Onondaga, 
Cortland and Madison counties. 


The records were obtained in 1920 by personal 
visits to the growers in various sections. Accounts 
were kept on the pea crop by about 20 per cent of the 
farmers. Estimates were obtained from the others. 
There were no important differences between the costs 
taken from accounts and those obtained by estimates. 
Both were used in the data here reported. Whenever 


arr yields were checked from the canners’ rec- 
ords. 


Importance and Distribution of the Industry. 


New York State ranks second to Wisconsin in the 
production of peas for canning. An average for the four 
years, 1920 to 1923, inclusive, according to the Bureau 
of Agricultural Economics, shows that about 150,000 
acres of peas a year were grown in the United States. 
Of that acreage, Wisconsin grew about one-half, and 
New York one-sixth, and the other one-third was di- 
vided among the other States, 


Climatic and economic factors are important in the 
determination of the locatien of the pea industry. This 
crop is especially adapted to a cool, moist, climate, such 
as is found in parts of Wisconsin and New York, where 
pea canning is important. The crop requires sufficient 
moisture early in the spring to reduce the maximum 
growth of the plant before hot weather comes. The 
average annual rainfall for the pea-canning districts of 
Wisconsin is 28 to 34 inches, 70 per cent of which falls 
from April to September, inclusive. The most import- 
ant pea-growing counties in New York have an average 
rainfall of from 16 to 20 inches from April to August, 
inclusive. 


New York State is located in the most densely pop- 
ulated part of the United States, and this gives the 


State an advantage in freight rates in shipping to near- 
by markets. 


In New York the industry is confined largely to the 
western part of the State. 


Soils and Soil Preparation. 

Many types of soil are used for growing peas. A 
lcam or silt loam soil, well supplied with humus and 
lime, and well drained but retentive of moisture, is the 
most desirable for peas. The soil types known as On- 


*A more extended discussion of the cost and of the factors 


affecting the cost of producing peas is given in Cornell Agricul- 
tural Experiment Station Bulletin 412, “An Economic Study of 
the Production of Canning Crops in New York,” by L. J. Norton. 
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tario loam, Ontario silt loam and Genesee silt loam are 
_ probably the best adapted to peas in western New York. 
In Wisconsin the greatest. development of the pea-can- 
ning industry is on silt loams and well-drained clay 
loams. The method of preparing the soil is largely 
governed by the kind of soil and by the weather condi- 
tions at the time of fitting. The heavier soils should 
be plowed in the fall whenever possible, so that maxi- 
mum weathering can take place. It is necessary to 
spend a little more time disking, rolling and harrowing 
in the heavier soils than the lighter soils. 


After the land is plowed it is harrowed three or 
four times with a spring-tooth harrow, after which it 
may or may not be rolled before drilling the seed, de- 
pending on the type and condition of the soil. Practi- 
cally all growers roll the land after drilling, to firm it 
and to give the seed good contact with the soil, so that 
rapid germination may take place, and also to make the 
ground as smooth as possible to facilitate harvesting. 
Some farmers find it an advantage to go over the 
ground with a spike-tooth harrow or cultivator just be- 
fore the seedlings break thru. This breaks the crust 
and aids the seedlings in coming thru. 


The average number of hours required to perform 
each of the various operations on the farms studied in 
1920 are given in table 1. The average number of man 

- hours and horse hours per acre, given in columns 3 and 
4, were obtained by dividing the total number of hours 
spent on each operation on the 262 farms surveyed by 
the total number of acres (1,468). The average num- 
ber of hours required for performing a particular opera- 
tion once may be obtained by dividing the average 
hours as given by the number of times the operation 
was performed. For example, the laud was harrowed, 
on the average, three and a half times. These harrow- 
ing required 1 hour of man time and about 2.8 hours of 
small amount of tractor time. Therefore, each harrow- 
ing required 1 hour of man time and about 2.8 hours of 
horse labor. 


TABLE 1. Average Hours Per Acre Required to Per- 
form Various Operations on the Pea Crop on 262 
Farms Growing 1,468 Acres in 1920. 

No. of times 


Operation. operation Man’ Horse Tractor 
was hours hours. hours 
performed 

1.0 5.7 14.0 0.1 
ON 3.5 3.5 9.8 0.1 
0 0.4 0.4 1.0 0.1 
Rolling before drilling. 1.2 0.8 1.8 var 
Cultipacking.......... 0.2 0.2 0.5 
Hauling fertilizer..... : 0.2 0.5 
Hauling seed.......... me 0.4 . 0.8 
1.0 1.3 2.6 
Rolling after drilling.. 1.0 0.8 1.6 
Harrowing after drll’g. 0.1 0.2 
Hauling & spdg. manure 2.3 4.6 
Hauling & spdg. lime.. 0.1 0.1 


Harvesting costs vary “greatly between farms, and 
are not well standardized. 


FERTILIZERS, MANURE AND LIME. 
Commercial Fertilizers. 


Most growers of peas for the canning factory in 
New York apply relatively small amounts of commer- 
cial fertilizers, and use mainly acid phosphate. The 
results of the survey made by the college indicate that 
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phosphorus is the element which gives the largest re- 
turn for the money invested. About one-half of the 
growers used acid phosphate alone. 


The amount of fertilizer to use on peas depends on 
the kind of soil used and on the rotation followed. The 
yield of peas per acre and the cost of growing the crop 
with various amounts of fertilizer are shown in table 2. 
TABLE 2. Quantity of Fertilizer Used per Acre, and 


Yield of Peas, 1920. 


= o 

Quantity of fertilizer oT B29 
Es 38 &% 

< < 
60 0 1,994 $49 
47 144 2,106 52 
Seer 82 200 2,304 55 
201 to 309......... 62 276 2,272 58 


400 andover. 11 423 2,006 67 


Examination of table 2 shows that the largest yield 
was obtained with 200 lbs. of fertilizer, although the 
difference between an average of 200 and an average of 
276 was very slight. Those growers who used the 
larger applications of fertilizer grew a considerable pro- 
portion of the Alaska variety of peas, which yielded less 
than most other varieties grown. This probably partly 


accounts for the lower yields with the larger application 
of fertilizer. 


Apparently, a small application of fertilizer is prof- 
itable, but an application of over 200 pounds to the acre 
is of doubtful value. The yield with applications of 
200 pounds averaged 300 pounds of peas more than on 
farms where no fertilizer was used. At 3 cents a pound 
this increase would be worth $9, which is considerably 
more than the cost of purchasing and applying 200 


pounds of fertilizer and the cost of handling the in- 
creased yield. 


Manure. 


Very little manure is applied directly to the pea 
crop. Manure is most frequently applied on a culti- 
vated crop which precedes peas in the rotation. In such 
instances 30 per cent of the manure was charged to the 
peas. The-yields increased consistently with an in- 
crease in the quantity of manure used, as shown in 
table 3; but the higher applications did not increase the 
yields sufficiently to make as proportionately high re- 
turns for the maure as the lower applications gave. 
TABLE 3. Quantity of Manure Applied, and Yield of 


Peas, 1920. 
a3 Be 52 55 
2° = 
Ras HE a 
oS 
eee 47 1,902 0 $0 $0 
0 to 3.9.. 140 2,158 2.38 7.68 3.20 
4.0 and over 75 2,384 5.73 14.46 2.54 


*Peas valued at 3 cents a pound. 
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| 
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Canners’ Beet Seed 


Much disappointment and financial loss have been 
caused in the canning industry throughthe purchase 
of inferior stocks of beet seed, resulting in many re- 
jections because of the color of the canned product. 


We grow our beet stock seed on our own land, where 
we make a most careful root selection, not only for 
color but for perfect uniformity as well. 


We are safe in saying that no better stock of 


Detroit Dark Red 


is produced than the seed we offer you. The type is so 


true to a solid, dark red color that it is practically with- 
out zones. 


We are pleased to mail samples for trial to those interested. Write for 
prices for prompt shipment or future contract. 


PEAS, BEANS, SWEET CORN, JEROME B. RICE SEED CO. 
' TOMATO AND OTHER CAMBRIDGE, NEW YORK 
} CANNERS’ SEEDS BRANCH: DETROIT, MICH. 
4 


3) 


A WORD ABOUT REPAIRS. > 


Attend to this important matter now. There is ‘many a slip’, and later you may forget until you need the Saat 
machine and then it may be too late. It will cost no more now to get in the parts—your men know what Steno 
. will have to be done, so send in your order today for such MONITOR parts as you will need. 

If you want a MONITOR Blancher overhauled it can be done cheaper at the Huntley shops than in your 
@ plant. Send it in this winter, early and write us what you want done. 


You can save money by buying MONITOR machines for 1925 NOW. 
| HUNTLEY MFG. CO. ROBINS C0. 


Baltimore, Md. 


Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. BROWN BOGGS Ltd. 


Hamikon, Ont. 


a 
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The lighter applications, equivalent to about 7 tons 
on the preceding crop, increased the yield 256 pounds 
over the yield on farms where no manure was used. 
At 3 cents a pound that was worth $7.68, or $3.20 for 
each of the 2.4 tons of manure which were charged to 
the pea crop. This does not take into consideration 
the increased cost of handling a larger crop. The 
heavier applications increased the yield, but the value 
of the increase was only $2.54 for each ton of manure 
applied. In other words, the larger applications of 
manure do not increase the yields at the same rate as 
do the smaller ones. The value of increased crop above 
yields when no manure was applied should not, of 
course, be considered profit from applying various 
amounts of manure, since it costs more per acre to har- 
vest a large crop than a small one. 

The effect of manure and fertilizer on the yield of 
peas is shown in table 4. 

The farms on which over 4 tons of manure was 
charged to the peas, but on which no commercial fer- 
tilizer was used, had an average yield of 2,156 pounds; 
on farms with similar applications of manure, but 
where 200 pounds of fertilizer was used to the acre, the 
yield was increased to 2,556 pounds. On farms where 
no manure had been applied to the land in peas within 
the past four years, the yields without fertilizer were 
1,908 pounds, and the yields were only increased to 
1,914 pounds when 200 pounds of fertilizer was used. 
On farms where no manure was used, an increase in 
the quantity of fertilizer did not increase the yields. 
Apparently, at least some of the beneficial effects of 
manure were due to other factors than the fertilizing 
elements it furnished. However, where manure was 
used, the application of fertilizer increased the yields. 
The fertilizer consisted largely of acid phosphate. It 


HEN heavy canned goods 

shipments leave the shipping 
room packed in H & D Canned 
Goods Boxes, they are safe from 
damage in transportation. The 40% 
added strength of H& D“Maximum 
Strength” Boxes and the snug, ac- 
curate fit of the cans prevents “wedg- 
ing” even under excessively rough 
handling. 
THE HINDE & DAUCH PAPER CO. 
Member Canning Machinery and Supplies Association 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 
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supplemented the manure, which is deficient in phos- 
phorus. 


TABLE 4. Quantity of Manure and Fertilizer, and 
Yields of Peas, 1920. 


Yield of peas per acre (pounds) 


Quantity of fertilizer Quantity of manure 

(pounds) charged (tons) 
manure 0 to 3.9 tons 4 tons and over 
1,908 1,941 2,156 
1,816 2,018 2,542 
eee 1,914 2,319 2,556 
Over 200.... 1,937 2,298 2,293 
1,902 2,158 2,384 
Lime. 


Although experimental results at the Rhode Island 
Experiment Station indicate that peas do not have a 
high lime requirement, it is the general belief among 
farmers that a sour soil is not satisfactory for pea 
growing. In New York the crop is of importance 
chiefly in the limestone regions. In view of the fact 
that nitrogen-fixing bacteria do not thrive in very sour 
soils, it is probably desirable to lime such soils before 
attempting to grow peas commercially. The amount 
of lime to apply should be determined by the reaction 
of the soil, but it is not necessary completely to neutral- 
ize the acidity. Any soil that produces a good crop of 
alfalfa or red clover would be satisfactory for peas as 
far as lime content is concerned. 

The only region covered by the survey in 1920 
where lime was commonly used for peas was in Steuben 
county. In this region some growers use lime in the 
rotation. The farms are usually located on the hills, 
where the soil is in general deficient in this material. 
One ton of ground limestone to the acre is usually ap- 
plied every four or five years for the soils needing lime. 


(To Be Continued Next Week) 


THE ANNUAL MEETING OF THE IOWA-NE- 
BRASKA CANNERS ASSOCIATION. 


Place, Des Moines, Iowa. Dates, December 16-17. 
Convention headquarters, Fort Des Moines Hotel. Co- 
operating, Convention Bureau Des Moines Chamber of 
Commerce. Good program. Prominent speakers. En- 
tertainment. Banquet. 

A cordial invitation is extended to all canners 
everywhere, the jobbers, brokers, machinery and sup- 
ply men, to attend. 

Visiting ladies cordially invited and suitable enter- 
tainment is assured. 

Hotel reservations should be sent at once to Sec- 
retary Austin or direct to hotel. 

Rates. 

Single room, without bath, $2.50, $3.00 and up. 

Single room, with bath, $3.00, $3.50 and up. 

Double room, with bath, $5.00 and up. 

Other leading hotels in Des Moines are Hotel Sa- 
very III, Randolph Hotel, Chamberlain Hotel and va- 
rious others. 

Secretary Austin will be glad to make reservations 
for you at any hotel and all the ordinary rates are avail- 
able. 

Announcement of the complete program will be 
made at an early date. 

Plan now to attend. 

Yours very truly, 
Cc. L. AUSTIN, Secretary. 


a 204 Stronger | 
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PEA GRADERS 


Manufactured and Sold by 


| 

j 

| Sinclair-Scott Company 
| Baltimore, Maryland. 
| 

| 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes—2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


Speed 60 to 90 sheets per min- : 
| 


SLAYSMAN & COMPANY 801 E. Pratt St., BALTIMORE, MD. 


| 

| i 
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THE ORIGIN OF THE DEVELOPMENT OF BETTER 
PACKING. 


RECENT number of “Industry Illustrated” con- 

tains an article upon packing and the shipping 

container which is of interest because the Na- 
tional Canners Association was the pioneer in the im- 
provement of the carrying package. The statement is 
credited to the head of the Bureau of Foreign and Do- 
mestic Commerce “that modern American packing 
methods are ahead of the rest of the world,” and from 
the Boxmakers’ Journal, of London, that “America, 
of course, is a long way ahead of us in the matter of 
scientific packing. The experts in that country have 
realized the important bearing which packing has for 
both manufacturer and consumer, and have raised the 
various processes to a fine art.” 


This sounds very different from a few years ago, 
when packing was so poor that the railroads demanded 
a conference with canners and wholesale grocers to 
agree upon packages for canned foods and other like 
commodities, due to the flimsy construction of the cases 
and the staggering claims. At a conference in Balti- 
more specifications were agreed upon, but before they 
were incorporated in the tariff sheets Dr. Bitting, then 
with the National Canners’ Laboratory, suggested that 
they be postponed and experiments be made to obtain 
correct data. Some of the wise ones intimated that any 
one could make a box, and so why incur the expense. 
Experiments were conducted in the Forest Products 
Laboratory, and it took four years of the hardest kind 
of effort and a large expenditure on the part of the 
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box makers before the fundamentals were worked out. 
It was not simply making a box to enclose two dozen 
cans, but the species of timber, the nail holding power, 
the thickness of the lumber for the different parts, the 
number of the nails, the size of the nail, and their spac- 
ing that were important. When the war broke out and 
the first supplies were purchased, the cases would 
barely carry to the coast. The contents of thousands 
of cases had to be transferred to better boxes, and 
thousands of others had to be recoopered. When the 
war closed the cases made according to the specifica- 
tions developed from those studied carried to the front 
lines in perfect condition. Less material was used, but 
it was balanced. The facts obtained in these studies 
became the basis for all army boxing and crating speci- 
fications, and since that time have been adopted by 
nearly every industry with such modifications as have 
been necessary for the particular purpose. Few pieces 
of experimental work have cost so little, and had such a 
far-reaching effect. What started as a canner’s prob-- 
lem has proved of almost universal application. 


CUCUMBERS FOR PICKLES. 


By the U. 8. Department of Agriculture, Bureau of 
Agricultural Economics, Washington, D. C. 


November 4, 1924. 


Estimated acreage, revised yield per acre and fore- 
cast of production for 1924 compared with acreage, 
yield and production for 1923. 


CAMERON HAND OPERATED MACHINES. 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. 


240 N. Ashland St., Chicago, U.S. A. 


d 
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“THE HOUSE STEGHER. 
“We. excel Our Labels 
in Designs are the Hishest Standard 


of Artistic erit for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 
Stecher Lithographic ©. 
Rochester, N-Y. 


“Tf it’s used in a Cannery 
We sell 


We are prepared to supply your com- 

plete requirements in cannery equip- 

ment backed up by thirty years of ex- 

perience and a money back guarantee 
of satisfaction. 


Sprague-Sells Corporation 
General Sales Office: 


500 N. Dearborn Street, Chicago, Ill. 


FACTORIES 
Sprague-Sells Corporation 
Peerless Husker Co., Successor to 
Incorporated Sprague Canning Mach. Co. 
Buffalo, N. Y. Hoopeston, IIl. 


Sales Agents for Pacific Coast: 
Smith Manufacturing Co. 
San’ Jose, Calif. 


Sprague-Sells and Peerless Canning Machinery 
is built in the modern plants illustrated above. 


This advertisement is published jointly by the Peerless Husker Company, Inc., Buffalo, N. Y., and the Sprague-Sells Corporation, 
Hoopeston, Illinois. 
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Produc- (000 
Acreage Yield Per Acre tion Omitted) 
1923 1924* 1923 1924; 1923 1924} 


State Acres Acres’ Bus. Bus. Bushels Bushels 
California....... 2,080 2,740 132 114 268 312 
Colorado......+.. 8,250 4,260 78 35 252 149 
1,410 1,680 52 28 73 47 
7,390 11,450 51 26 377 298 
3,530 4,760 54 191 95 
Michigan........ 26,840 36,230 43 24 1,154 870 
Minnesota....... 1,830 3,070 54 17 72 52 
Missouri........ 400 920 48 40 19 37 
New York....... 1,420 1,730 49 33 70 57 
700 920 45 382 32 29 
Washington..... 480 420 1388 30 66 13 
Wisconsin....... 12,130 17,220 50 828 606 482 
Other States..... 3,570 17,500 37 3646 132 345 

coe) 64,480 92,900 51 30 3,312 2,786 


*Estimated. Revised. Forecast. 
In Tanks October 1, 1923 and 1924 


Crop in Tanks Oct. 1, Crop in Tanks Oct. 1, 
1924 


1923 
Crop of Crop of 
No. of firms 1922 1923 1923 1924 
Reporting Bushels Bushels Bushels Bushels 


The same twenty-six firms reported a total produc- 
tion of 625,066 bushels for 1923 and 612,131 bushels 
for 1924. 


CONVENTION DATES. 
HE following are the dates of Canners’ Conven- 
tions named up to the time of publication. The 
Secretaries of the Associations should keep us 
informed, so as to make this listing informative and 
correct. 
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November 18-19, 1924—Tri-State Packers, Special 
Meeting, Bridgeton, N. J., 
Hotel Cumberland. 


November 20-21, 1924—Indiana Canners, Annual 
Meeting, Hotel Claypool, In- 
dianapolis. 


November 24-26, 1924—Western Canners Semi-an- 
nual, Hotel Sherman, Chicago. 
December 9-10, 1924—Ohio Canners, Annual, Hotel 
Fort Hayes, Columbus, Ohio. 
December 10-11, 1924—New York State, Annual, 
Hotel Powers, Rochester. 
December 16-17, 1924—lowa-Nebraska Canners, spe- 
cial meeting; Fort Des Moines 
Hotel, Des Moines, Iowa. 
December 18-19, 1924—Minnesota Canners, Annual 
Meeting. Hotel and place later. 


January. 26-30, 1925—National Canners, Canning 
Machinery and Supplies, Na- 
tional Food Brokers, Machin- 
ery Exhibit, no hotel head- 
quarters, Cincinnati. 


I ._ 50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. 


Zastrow Hydraulic, Steam Impelled 


Circle Crane, radius up to 18 ft. sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’’ x 72”’ and other 


ZASTROW MACHINE CO., Inc. 


Process Crates, Standard 3, 4& 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 


Wax 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 


2 New No. 4 Mt. Gilead Apple Presses 

1 Style A. Burt Electric Driven Labeler for No. 1 cans 

1 Style A. Burt Electric Driven Labeler for No. 1, 2 

and 3 cans 

1 Burt Foot Operated Boxer for No. 1 cans 

1 Burt Foot Operated Boxer for No. 2 cans 

3 42 x 48 Open Process Kettles 

20 3 tier Process Kettle Crates 
Miscellaneous lot of Corn, Pea and Tomato machinery. 
WRITE, WIRE or TELEPHONE your requirements to 
CANNING MACHINERY EXCHANGE, 
409 Marine Bank Bldg., Baltimore, Md. 


FOR SALE—150 cases (200 6 0z.) Belgian or jitney 
cans, carried over from 1923 purchase, in perfect condition. 
Price very cheap. Apply to 

W. J. Courtney Co., Mundy Point, Va. 


FOR SALE—185 Oak Casks, capacity from 400 to 500 
gallons each. (bulged staves). Height 5 feet, diameter 3 
feet. 22 Poplar Casks, capacity about 800 gallons (straight 
staves). Height 74 feet, diameter 34 feet. These casks are 
located near Philadelphia. 

Address Central Bottle & Supply Co., 801 St. Paul 
Bldg., Cincinnati. Ohio. 


FOR SALE— 


1 Knapp Labeling Machine with motor $275. 

1 Burt Labeling Machine without motor $250. 

4 Standard Sprague retorts 40”? x 72’’ thermometer, 
steam gauge, safety valve, pet cocks, etc. $130 each. 

12 Standard Retort crates $6.00 each. 

1 16 dise large Hawkins exhaust box handling No. 
10 cans and any smaller size $250. 

1 Special M & S Filler for filling small cans (3 oz. to 
6 oz.) $700. 

2 Large iron jacketed kettles 175 gallons each, 44’’ 
diameter, $160 each. 

4 85 gallon hotel jacketed kettles $150 each. 

4 copper jacketed kettles, 125 gallons, 60 gallons, 42 
gallons and 10 gallons respectively. Prices F.O.B. 
Newark, N. J. 

Address Box A-1257 care of The Canning Trade. 


Machinery—Wanted 


WANTED—1 String Bean Cutter. 
1 Hemingway or Conant Corn Gun. 
Canning Machinery Exchange, Baltimore, Md. 


WANTED—A Bliss No. 22 N Bodymaker, with auto- 
matic body feed, notching attachment, and side seam sold- 
ering attachment. Must be in good condition. Write full 
details stating size equipment available and price. 

Address Box A-1255 care of The Canning Trade. 


WANTED—2 No. 7 Sprague Corn Silkers, 2 Monitor 
Pea Blanchers, 2 Monitor Pea Washers, 2 No. 2 Monitor Pea 
Cleaners, 2 Late Style Monitor Pea Graders, 4 No. 5 Sprague 
Corn Cutters, 1 Kern Pulp Finisher, 1 Monitor-Thomas 
Tomato Sealder. 
Address Box A-1252 care of The Canning Trade. 


WANTED—Three Exhaust Boxes. One Pulp Finish- 
ing machine. 


D. Canale & Co. 
Memphis, Tenn. 


For Sale—Factories 


FOR SALE—Canning plant located in Western New 
York, excellent locality for Fruits and Vegetables. Plant 
has most up-to-date equipment for Peas, Beans, Tomatoes, 
and Bartlett Pears. Have own housing facilities for help. 
Excellent railroad facilities and plenty of spring water. 
Large cold storage plant adjoining and on same railroad 
siding. Will sell reasonable for cash or terms can be ar- 
ranged. Reason for selling, owners have other business 
which have more attention. 

Address Box A-1245 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—tThis advertisement is intended to attract a reply 
from a strictly capable man of good habits who either is operating 
or knows that he can operate successfully a 3 line Pea and Corn 
Canning Factory. He must have proven ability to handle farmers 
and lat or and to produce a quatity pack at a reasonable cost. Loca- 
tion, New York State Our own organization is familiar with this 
advertisement so you need have no hesitancy in replying and all re- 
plies will be held in strict confidence, State age, experience, and all 
details including salary expected. 


Address Box B-1246 care of The Canning Trade. 


WANTED—~Young Mechanical Engineer, who has had some 
experience designing automatic machines, preferably for the 
handling of food products, such as wrapping, filling and sealing 
machines. Steady employment and good future with a very 
strong manufacturing concern. Address Box B-1254, care of 
The Canning Trade. 


WANTED-—A Superintendent-Processor for a Wisconsin Pea 
and Corn plant, packing about one hundred thousand cases peas and 
tiifty thousand cases corn. Applicant must be capable of success- 
fully handy. handling help; known how to pack strictly Fancy goods, 
and have proven ability as an A-l canning factory man. Give ex- 
perience, age, present employment and salary expected; position 
open January 1 st 1925. Applications will be treated in confidence. 

Address Box B-1250 care of The Canning Trade. 
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Situations Wanted MR. CANNER: 


POSITION WANTED—First class Superintendent-Processor, 
thoroughly experienced in packing fruits and vegetables of quality. 
Very dependable and best character. 

Address Box B-1556 care of The Canning Trade. 


The season's tomato pack has practically 
been all sold. Canners are going to try 
for a large pack in 1925. Contract for your 
56 baskets early. Write us for delivered 
j/////// prices now. Prices always advance as 


Yj demand increases. We make the baskets. 


\ 
POSITION WANTED—Salesman available for tuo months, pre- \\ \ 
sent work finished for this year. Have broad experience with Grocery \\ 
Jobbers and Brokers all over the country, also with Indiana Canners. \\ 
Have initiative, clean record and live in Indianapolis. Will consider 
traveling anywhere for above period. High class proposition only. 
Address Box B-1251 care of The Canning Trade. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 


NORFOLK, VA. 
POSITION WANTED—Can man age 35 with 14 years experi- = 24147 
ence at General line and Sanitary Cans desires position as Superin- Not made to meet competition Phones (Night) Berkeley 200 


tendent. Production Manager or Office Manager. Can handle office Made to beat competition 
as well as factory. A.1 reference. 
Address Box B-1243 care of The Canning Trade. 


SITUATION WANTED—Production Manager with exception 
ally varied experience with largest companies packing fruits and ve- A NEW LABORATORY 
getables covering farms, processing, office and sales. wou'd consider 
opening for January 1st with company appreciating real results and 
where future prospects are assured Can handle all classes help and 


growers successfully, and lay out mechanical sat ups and direct in- 
stallation in general canning line equipment. Best references as to 


past record, character and ability. 
Address Box B-1249 care of The Canning Trade. LeRoy ¥. Strasburger, B. S. 


ae 15 S. Gay St., Baltimore, Md. 
POSITION WANTED—As assistant manager or Superintendent 


Fully equipped to handle your problems is 
my contribution toward a successful season. 


processor. Extensive experience packing fruits, jams, jellies, vege- 
tab'es and several fancy goods. Besides thorough knowledge of Chemical Analyses Bacteriological Examinations. 
pineapple canning. Open for engagement at once. Either for - F 


the U, 3. or any tropical country Married. Best references. . 
Address Box B-1238 care of The Canning Trade. 


SITUATION WANTED as Manager of can factory for firm 


manufacturing cans for own use or the trade, by American, married Wh y Not Eliminate 
Reference given. Desires permanent position and will appreciate - 
full particulars. the chief cause of swells and flat sours by the useof 


Address Box B-1231 care of The Canning Trade. 


and Cleanser. 


Howard Gones & CO insures a safe, superior, distinctive and 


economical sanitary cleanliness. Order from 
your supply house. 
BALTIMORE, MD. 


Brokers - Distributors Over 2,000 distributing centers insure prompt 
CANNED FOODS delivery and short haul. 
Food Products The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


406 Water Street, Corner Custom House Place 


PICKUP 


For Use In KNAPP Or BURT Labeling Machines. 
Dewey & Almy Chemical Co., 


Cambridge, Mass. 


» 


65° TRUCK BASK' 
I 
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CANS 


LACQUERED LITHOGRAPHED 


Packers 


+ nin No finer cans beneath the sun, 
Milk Canners 


scmeaiiiiaaiiedls Quality first since nineteen-one. 


Peanuts and Peanut Products 


Sa Twenty-three years of knowing how, 
— Fits us well to serve you now. 


Paints 
Jobbers’ Friction 


ATLANTIC CAN COMPANY 


HAMACHEK 


of all of the mechanical equipment used in a 
pea cannery none is as important as the pea 
hulling equipment. The equipment that saves 
Peas, reduces breakage and permits the satis- 
factory hulling of peas when in sucha state of 
maturity as to produce quality canned peas is of 

* utmost importance. For this reason, Frank 
Hamachek ideal Green pea hulling machinery 
is playing a very important part inthe production 
of canned peas. 


Frank Hamachek Kewaunee, Wisconsin 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


Amer; 
N Can " Com 
EW yor, 


GREEN PEA VINERS — 


you a copy? A letter addressed to 

Und bi cud F we t Room 1358, 120 Broadway, New York 

nder VLarrier Separators City, will bring one to you promptly. 
“Ask the men who use them.” 


CHISHOLM-SCOTT CO., American Can Company 


387 E. Broad St., Columbus, Ohio. 


ONTINENTAL 
AN. 
OMPANY, INC. 


A pure food product--a strong, 

sanitary can-a Gamse Label. 

There is a combination hard to 

beat. . : Will quote prices 
on Cans 


H. G AM SE a BRO upon application. ° 


thographers 


| _GAMSE BUILDING 
BALTIMORE MARYLAND 
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THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) lloward E. Jones & Co. 
Canned Vegetables 


*—(California) 
ASPARAGUS*—( Balto. 


4. 
White Mammoth, No. 2%4.....-- Out 
White Mam., Peeled, No. 2%.. 
Green Mammoth, No. 2%%....-- 1:00 
White, Large, No. 2%.....-. Ont Out 
White, Large, Peeled, No. 2%.. red 3.65 
Green, Large, No. 
White, Medium, No. 2%4.....---- 
Green, Medium, No. 2%.....--- 
White, Small, No. 
Green, Small, No. 
Tips, White, Mam., No. 1 sq.. 4.35 4.75 
Tips, White, Small, No. 1 sa.. 4.10 3.50 
Tips, Green, Mam., No. 1 sa... 4.26 4.25 
Tips, Green, Small, No. 1 sq... 385 3.75 
BAKED BEANS+ 
Pinin, MO: 1. 65 -70 
In Sauce, No. .80 
Plain, No. 2..... 1.00 1.10 
In Sauce, No. 2.....+-- 120 861.30 
Plain, No. 1.30 1.40 
In Sauce, No. 1.30 1.40 
BEANS+ 
String, Standard Green, No. 2.. .90 see 
String, Standard Green, No. 10. ... «+. 
String, Stand. Cut White, No. 2 : <a 
Stringless, Standard, No. 2..... 
Stringless, Standard, No. 10.... .... ea 
White Wee Stendard Neo ? 
White, Wax, Standard, No. 10.... 
Limas, Extras, No. Out 
Limas, Standards, No. 2.....-- 
Limas, Soaked, No. 2......-. 
Red Kidney, Standard, No. 2.... 87" 4.90 
BEETS; 
Small, Whole, No. Out 
Standard, Whole, No. Out 
Large, Whole, No. 2......- 
CORNt 
Std. Evereg’n, No. 2, f. 0. b. Balt. 1.25 
Std. Evergreen, No. 2, .f 0. b. Co nerd 
Std. Shoepeg, No. 2, 
Std. Shoepeg, No. 2, f.o.b. Balt.. 
Ex. Std. Sh’peg, No. 2, fo.b. Co. Out 
Fancy Shoepeg, f. 0. b. factory. 4 
Std. Crushed, No. 2, Baltimore. 1.40 _1.19 
Std. Crushed, No. 2, f_o. b. Co. 1.35 *1.00 
Extra, Std. Crushed, No. 2...... s1-10 
Ex. St. Cr’d, No. 2, f.o.b. Balto. ie 15 
Extra, No. 2, f. o. b. County... 1.10 
Extra Standard Western, No. 2 
Standard Western, No. 2....... 1.30 
HOMINY¢ 
Standard, Split, No. 3.......... 33-25 
Standard, Split, No. 10......... 3.00 *1.00 
MIXED VEGETABLES FOR SOUPt{ 
Winds, MO. SOO 
OKRA AND TOMATOES} 
Standard, No. 2....... Out 
PEAS}{ 
No. 1 Sieve, 2s, f. 0. b. factory.. ... %1.60 
. 0. b. Baltimore £1.90 
No. 2 Sieve, 2s, f. 0. b. factory.. 1.40 %1.45 
f. o. b. Baltimore 150 (1.70 
No. 3 Sieve, 2s, f. o. b. factory. 1.30 %1.25 
= . 0. b. Baltimore 1.35 1.45 
No. 4 Sieve, 2s, f. 0. b. factory.. 1.25 *1.20 
f. o. b. Baltimore 1.30 
No. 5 Sieve, 2s, f. o. b. Balto... Ont *1 15 
E. J. Standards, 1s, No. 4 Sieve. Out 99 
E. J. Sifted, 1s, No. 3 Sieve.... -90 .95 
E. J. Ex. Sifted, No. 2 Sieve... 1.20 1.20 
Fancy Petit Pois, 1s........... 1.30 1.40 
PUMPKIN¢{ 
Standard, No. 3, factory....... Aut 1.30 
Standard, No. 10........ PEST Oe Ont 4.60 
Squash, No. 10..... 4.75 
SAUERKRAUT 
Standard, MO. 95 1.10 
Standard, No. 10........ 
SPINACH} 
.60 


(t) Thos. J. Meehan & Co. 


29 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices cOrrected by our snecial Corresnondent. 


CANNED VEGETABLE PRICES—Continued 


Standard, Na. 450 
California, No. 2% 
California, No. 10 

IF. O. B. Factory basis. 


SUCCOTASH}#{ 
Balto 
Green Corn, Green Limas...... Out 
With Dry Beans, No. 2......... 1.40 


SWEET POTATOES} 
F. O. B. County 
Standard, No. 2, f. o. b. county. 1.25 
Standard, No. 3, f. o. b. Balto.. 1.70 
Standard, No. 3, f. o. b. County 1.65 
Standard, No. 9, 
Standard, No. 10, f.o.b. County 5.25 


TOMATOES} 
Fancy, No. 10, f.0.b. Baltimore. Out 
Jersey, No. 10, f.o.b. Factory.. .... 
Std., No. 10, f.o.b. Baltimore... 5.50 
Std., No. 10, f.o.b. County..... 5.25 
Jersey, No. 3, 
Ex. Std., No. 3, f.0.b. Balto... 1.65 
Standard No & fob Ke'timeore 1.50 
Standard, No. 3, f.o.b. County.. 1.45 
Seconds, No. 3, f.0.b. Baltimore .. 
Standard 28 fob. Baitimere 


1.05 1 
Standard, No. 2, f.o.b. County. 1.02% 1.25 


Seconds, No. 2, f.0.b. Baltimore .... 


4.75 
1.50 
4.85 


Out 
Out 


Standard 9s, f.o.b. Baltimore.. "+ Ont 
Standard 1s, f.o.b. Baltimore.. .70 -70 
Standard 1s, f.o.b. County.... .67% .70 
TOMATO PULPt 
Std., No. 10, f.0.b. Baltimore.. 500 3.25 
Canned Fruits 
APPLES* 
Md., No. 3, f.0.b. Baltimore.... 12h 1.35 
Pa., No. 10, f.o.b. Baltimore.. 4.00 .... 
Md., No 10, f.o.b. Baltimore...... Out 
APRICOTS* 
California Choice, No. 2%...... 2.75 2.25 
BLACKBERRIES§ 
Standard, 1.25 1.35 
Standard, No. 2, Preserved..... 1.70 1.80 
Standard, No. 2, in Syrup....... 
BLUEBERRIES 
CHERRIES§ 
Seconds, Red; No. 
Seconds, White, No. 2.......... 
Standard, Red, Water, No. 2.... 1.35 Out 
Standard, White, Syrup, No. 2.. 
Extra Preserved, No. 2......... 225 Out 
Sour Pitted Red, 10s............ 925 9.60 
California Standard 2%s........ 2.85 2.45 
GOOSEBERRIES§ 

1.35 1.65 
Standard, NG. 7.00 8.00 
PEACHES* 

California Choice, No. 2% V. C.. 2.60 2.50 
California, Std., No. 2% Y. C.. 2.40 2.15 

PEACHES+ 

Extra Sliced Yellow, No. 1...... 1.35 1.40 
Standard White, No. 2.......... Yut Out 
Standard Yellow, No. 2.......... setae Out 
Seconds, White, No. 2.......... Out... 

Seconds, Yellow, No. 2... tee 

Stanéa-ds, White, No. 3.. Out... 

Standards, Yellow, No. 3........ Out _.... 
Extra Standard White, No. 3.... 1-75 91.75 
Extra Standard Yellow, No. 3.. 2.9 42.20 
Selected Yellow, No. 3.......... 
Seconds, White, No. 3...... ee. 1-30 Out 
Seconds, Yellow, No. 3.......... 1.39 41.30 
Pies, Unpeeled, No. 3..... 
Pies. Peeled, NO. Out 
Pies, Unpeeled, No. 10........ we 290 $2.10 


Pies, Peeled, No. 10 


CANNED FRUITS— Continued 
PEARS+ 


Seconds, No. 2, in Water........ 
Standards, No. 2, 


Extra Stds., No. 2, in Syrup.... 


in Watepg.... 


Balto. N. Y. 


1.00 1.20 


Seconds, No. 3, in Water....... ..-- Out 
Standards, No. 3, in Water..... 1.00 .... 
Standards, No. 3, in Syrup...... 1.50 1.75 
Extra Stds., No. 3, in Syrup.... 1.60 1.85 
PINEAPPLE* 
Bahama Sliced, Extra, No. 2... 2.15 Out 
Bahama, Grated, Extra, No. 2. 2.00 Out 
Bahama Sliced, Ex. Std., No. 2. Out Out 
Bahama Grated, Ex. Std., No. 2. .... Out 
Hawaii, Sliced, Extra, No .2%... 2.95 3.10 
Hawaii Sliced Standard, No. 2%. 2.75 2.90 
Hawaii Sliecd, Extra, No. 2.... 2.60 2.50 
Hawaii Sliced, Standard, No. 2.. 2.85 2.40 
Hawaii Grated, Extra, No. 2... Out 2.25 
Hawaii Grated, Standard, No. 1 Out Out 
Shredded, Syrup, No. 10...... 
Crushed, Extra, No. 10......... "1.50 11.25 
Eastern Pie, Water, No. 2...... 
Eastern Pie, Water, No. 10..... 1.25 BA 
Porto Rico. NG. waid Stee 
PLUMS; 
Binek, Water, NO. tee 
RASPBERRIESS§ 
Black, Water, No. 
ack, Syrup, No. 2... 2.00 2.25 
Red, Syrup, No. 2..... 91.80 
Hed, Water; No. 9.00 49.00 
STRAWBERRIESS§ 
Extra Standard, Syrup, No. 2.. 1.90 2.30 
Proserved, 2.00 2.10 
Extra, Preserved, No. 2........ 2.10 2.35 
Extra, Preserved, No. 1........ 1.15 1.35 
Proserved.. Noy, 10 (1.15 
Standard, Water, No. 10........ 6.25 8.75 
Canned Fish 
HERRING ROE* 
Standard, No. 2, Factory....... 2.00 2.10 
LOBSTER* 
ats, . case, 
OYSTERS* 
Standards, 10 oz. ....0 310 3.05 
© 2.90 3.00 
SALMON*# 
Red Alaska, Tall, No. 1 


Flat, No. % 
Cohoe, Tall, No. 1 
Cohoe, Flat, No. 1 
Cohoe, Flat, No. % 
Pink, Tall, No. 1 


Red Alaska, 


Ceo 


Wet or Dry, No. 1%..... sarees 
Wet, No. 1 


SARDINES—Domestic, per Case 


F.O .B. Eastport, Me., 1923 pack. 
3.75 


¥% Oil, Keyless 
Oil, Key 


Mustard, Keyless ........... 3.6 


% Mustard, Keyless 
California, per case 


Oval, No. 1 


TUNA FISH—White, per Case 


California, 4s 
California, %s, Blue Fin........ 
California, 1s, Blue Fin 
California, Striped 


California, 1s, Striped .........- 


1.25 

1.40 
1.99 1.85 
3.75 
4.25 4.15 
4.90 4.40 
3.65 3.65 
13.00 16.50 
12.00 
11.25 12.50 
swe 
cone 
00 


1.3¢ 
Out 
Ont 
4.50 
4.50 
Out 
Out 
1.45 
Chums, Talls 
Medium Pink, Talls 
SHRIMP* 
01, 
te 
3 
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BALTIMORE, NOVEMBER 17, 1924 


WEEKLY REVIEW 


Wall Street Indicates the Beginning of a Great Boom in All 
Business—Encourages Preparations for ’25—Market on 
Staple Canned Foods Responds—All Others Main- 
tain Firm and Advancing Prices—Guess- 
ing at the Tomato Statistics. 

Corn Continues Firm. 


HE BOOM IS ON—The feature of the canned foods market, 
| as it is of every market of any kind, this past week has 
been the wonderful boom in stocks and bonds in Wall 
Street. Prices have advanced with leaps and bounds, and, as the 
Street says, fortunes have been made in a day. Some of the 
stocks well known to the industry—the American Can and the 
Continental Can, for instance—have been leaders in these ad- 
vances, and in the amount of trading in them, Certainly if all 
other lines of industry are as favorable in their outlook as is 
the canned foods industry, there is good reason for the advanc- 
ing prices and the general boom that is now being seen. Those 
who ought to know say that it is a real, genuine beginning of the 
greatest business this or any other country has ever seen, and 
that in the coming months prosperity will flourish as it has 
never flourished before. That is a most consoling thought, com- 
ing as it does at the end of one of the most unique canning sea- 
sons this industry has ever seen, for it adds just that degree of 
courage that was necessary to carry out the great plans generally 
in mind for the season of ’25. We have before said that the 
canning industry now faces its greatest era, and that if it were 
left to this industry, there would be the most prosperous year 
anyone could wish to see just ahead of us. It seems plain that 
any disturbance of this very bright outlook must come from some 
outside source, not from anything in connection with the canned 
foods industry; and now we are told that all business has set out 
on a boom that will make all other booms seem trivial and un- 
important. Wall Street has always been the barometer of trade, 
and considering that Wall Street cleaned house within the past 
two years, removing the menace of the bucket shop and the mere 
gamblers, it is not surprising that the business world now regards 
this activity there as genuine and a real indication of the better 
times that are here and spreading. 


HE MARKET—Following the announcement of the surpris- 

1 ingly large pack of peas this season, there came a lull in 
the canned foods market; the buyers felt that they had 

been fooled, if not tricked, and their first impulse was to “take it 
out” on the other items of canned foods. They were wrong in 
this, for they knew that both corn and tomatoes were poor packs 
and that the high market prices on them were genuine and 
proper, as based upon the supply in hand and the packs of the 


year, but they closed down in a huff, and prices on both corn and 

tomatoes showed the effect. The prices became easier, and in 

some cases lower, for there are always timid souls to be found 

among the canners, men who are not well posted on market con- 

— and who are ready to believe anything the buyer tells 
em. 

Toward the end of last week that feeling began to pass off, 
the buyers saw the error they were making, and the canners, 
most of whom, luckily, did not lose their heads, but stood firm 
for full prices, got back their courage, and it can now be written 
down that stocks are held with more confidence than ever, and 
there have been advances recorded in some items, as in canned 
tomatoes, where concessions had been heard of before. 


The holiday quietness is due, but this year’s Canned Foods 
Week may change all that, for the demand has been enormous 
and the people have cleaned out the retailers and the jobbers 
better than could have been expected. Therefore, they must con- 
tinue to come into the market for added supplies, and this will 
keep a fair amount of business passing every day. Some of the 
brokers express great satisfaction with the amount of business 
done, and that is a good indication. 


Canned peas, the cause of the hesitation, are not a weak 
item by any means. Most of the big pack had been sold as 
futures, and the jobbers and the retailers are finding them going 
out into consumption in a very satisfactory manner. Those who 
should know say that all the peas in sight are wanted and will 
be taken. They point out that Wisconsin packed two million 
cases more peas in 1923 than was accounted for in the statistics, 
cr, in other words, that it packed as many peas as it did this 
season of ’24, and yet the market took them all, down to the lasi 
case. General business is better now than it was then, and why 
will not all these peas be eaten long before new ones can be 
produced? They will be, and the holders of canned peas show 
their faith by maintaining prices in good shape. The demand 
for what surplus exists of peas is good, and every section re- 
ports a good, strong market on canned peas. 

In canned tomatoes it was rumored that $1 or less had been 
accepted for 2s, but if that is so, provided he got good quality, 
the buyer got a good bargain. They are moving up again, and 
under the conditions we have referred to they may be expected to 
continue moving upward. Men are going back into full hours 
and better employment, and that means added demand for toma- 
toes, especially. California has finished its tomato pack, and so 
far the California Packing Corporation is the only one credited 
with delivering 100 per cent on tomatoes. Speculation is rife 
as to what the year’s statistics will show for tomatoes, the 
guesses ranging from eight million cases to twelve and a half 
million cases. We are not indulging, and have no idea to ex- 


press along this line; but if the pack were sixteen million cases. 
it would not be enough to supply the market until another pack 
can be reached. That means that if the ’24 pack turns out to be 
25 per cent greater than the most optimistic guesser now esti- 
mates it, the market prices on canned tomatoes will not be af- 
fected, and the goods will be worth all that is asked for them. 
The holder who will sacrifice his tomatoes now is just playing 
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Santa Claus to his buyer, and playing it ahead of time. The 
market as we close is quoted at $1.02% to $1.10 for 2s, $1.45 to 
$1.60 for 3s, and $5.25 to $5.75 for 10s, a rather wide range we 
grant you, but with the majority of holders asking even more 
in each instance. 5 

Corn continues its independent way. There was a slight 
reaction in the prices of this commodity, but that has passed, 
for buyers want corn too much to allow any kind of a cut to get 
by without attention. With standard corn selling at $1.40, the 
holders of the better grades may “write their own ticket”—and 
that is just exactly the condition of the corn market, and it will 
continue to be so. From up in Maine, where the corn crop was, 
apparently, better in yield than anywhere else jn the country, 
comes the report that there are small holdings of Golden Bantam 
and fancy corn, widely scattered, but in such small lots that they 
are of little or no consequence. Talking with the banker of one 
of the larger corn canners, whom we had thought had gotten 
quite a satisfactory pack, he said they had bought quite freely 
from others, apparently to fill their contracts. It isnot a ques- 
tion of market price on corn, but of finding suitable corn at any 
price. 

The fall pack of spinach in this section has been disappoint- 
ing. We have not had a rain for more than six weeks, and one 
can imagine that spinach has not made much progress under such 
conditions. It has been high in price, and it costs the canners 
generally more than they can get for it in cans. As a result, they 
have gone slowly at it. 

Pumpkin and sweet potatoes are in the same position as 
spinach. Supplies are scarce and high, and the packing slow on 
them. Naturally the market is strong and advancing on both 
items. 


With the coming of the dredging season in the Chesapeake 
Bay, attention to the oyster supply is increasing. It would seem 
that the crop down the Bay is quite good; the catches are re- 
ported better than for some years, owing to the measures which 
the Conservation Commission were able to enforce. But they 
have been selling at high prices where caught and the canners 
cannot afford to look at them. The raw oyster shippers—and 
there are many canners so engaged—are having a busy season 
and expect to see it continue, at high prices, until after the 
holidays, at least. 


NEW YORK MARKET 


A Prosperous Season in Sight as Tomato Market Stiffens—Buy- 
ers Looking for Odd Lots of Cheap Corn—Fancy Corn in 
Demand—California Fruits Stocks Run Low— 

Peas and Salmon Are at a Standstill. 


New York, November 14, 1924. 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


USINESS BOOMING—There has been a marked change in 
B sentiment in the local market during the past week, and 

factors who had been rather uncertain as to the market 
outlook have now definitely gone over to the ranks of those bull- 
ish on the situation. The remarkable recovery on the Stock Ex- 
change has exercised a sentimental effect upon all trade, and 
there is a well-grounded belief in grocery trade circles that a 
very prosperous season is in sight. ; 

Canned Foods Particularly Strong—While the outlook is 
more favorable for practically all lines of grocery products, 
canned foods in particular are affected, due to the strong statis- 
tical position of the canned foods market. With short packs of 
practically all of the important items this year, and the carry- 
over from 1923 exceedingly limited, a strong undertone rules 
throughout. 

Tomatoes Do Better—The market for Southern tomatoes has 
firmed up a little. Packers are offering standard 2s at $1.00 for 
packers’ labels and $1.05 for buyers’ labels, with 3s at $1.50 and 
10s at $5.25, all per dozen, f. 0. b. cannery. Tomato packers 
are showing less disposition to sell, however, and have become 
imbued to some extent with the bullishness which appears to be 
rather widespread in most divisions of the market. Of course, 
there will be a few “good buys” for jobbers between now and the 
advent of real winter weather, due to the anxiety of some can- 
ners with no adequate storage for their pack, but it is not be- 
lieved that the price cutting for this reason will be as numerous 
or as drastic as during previous years. Most of the packers are 
now in a greatly improved position financially, and are in posi- 
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tion to ship whatever carryover they may have on hand to Balti- 
more or other centers where proper storage is available. 

Indiana Tomatoes—A few small offerings of Indiana toma- 
toes were still reported at about $1.15 to $1.20 for standard 2s 
and $1.80 for standard 3s, but the quantities offering were not 
large. Most of the packers were well sold up on futures, and 
had very little in the way of surplus stocks. The strong condi- 
tion of the Indiana market is indicated by the numerous inquiries 
and orders which Eastern tomato canners received from distrib- 
utors, normally supplies from Indiana. 

Standard Corn—There was a rather quiet call for standard 
corn at canners’ quoted prices, but buyers were in the market 
endeavoring to bring to light odd lots at less than the open mar- 
ket quotation. Western canners have very little unsold stock on 
hand, some packers having been forced to buy in the open market 
themselves to complete deliveries against future sales. The mar- 
ket continued to range anywhere from $1.35 to $1.40 per dozen, 
cannery, as to brand. Southern packers are showing very strong 
— on the corn situation, having very little stock on hand un- 
sold. 

Fancy Corn—There is a continued good jobbing demand for 

fancy corn as a result of the short deliveries from some sections. 
The market is little better than nominal as to price, however, 
owing to the scarcity of wanted grades and brands. 
_ _ California Fruits—There have been no outstanding features 
in this division of the market. Canners report very small stocks 
remaining on hand after the completion of future deliveries, and 
it is practically impossible for a buyer to locate a complete as- 
sortment in the hands of one individual packer. With most of 
the packers having delivered pro rata on at least one or two 
varieties, it is evident that there is but little unsold stock re- 
maining available for later trading. 

Peas—Jobbing demand for peas has eased off some. The 
canned pea situation has been full of surprises for the jobbers 
this season, and there is a general disposition shown by buyers 
to stand pat at the present time and await future developments 
in this market, now that it is evident that canners’ holdings are 
larger than had been anticipated. 

Salmon—Buyers have been marking time on this item. Most 
of the jobbers “got in” before the recent advances, and they are 
not disposed to buy further at higher prices until the goods are 
actually needed. The heavy consuming demand will open up in 
the spring, when distributors will need additional stocks, and a 
quiet jobbing market is looked for until that time. In the mean- 
time canners continue to hold the market unchanged at the re- 
cently advanced prices. 


CHICAGO MARKET 


Canned Foods Week in Great Style—Market Continues Activity 
—Offerings of Tomatoes Not Understood—Some Tomato 
Rejections—Corn Market Very Firm—Pea Mar- 
ket Quite Active—Fruits Quiet—Apples 
Are Offering at Low Prices. 

Chicago, November 13, 1924. 
By “Wrangler,” 
Svecial Correspondent “The Canning Trade.” 


ENERAL CONDITIONS—The observance of Canned Foods 
Week in Chicago was quite general, and retailers all 
throughout this big city decorated their stores, inside and 

outside, and the big trucks belonging to the wholesale grocers, 
as well as the small delivery wagons belonging to the retail 
grocers, were decorated with Canned Foods Week banners. The 
chain stores were also co-operating, and all their stores put on 
special sales for the week. Altogether the week was more gen- 
erally observed in Chicago than previous weeks. 

The activity of the market is not abated by the observance 
of Canned Foods Week, as the wholesale grocers have been buy- 
ing, so the brokers state, pretty freely, in canned peas and toma- 
toes, but not in canned corn. 

Prices on canned corn seem to have gone too high to justify 
purchases and the buyers are waiting for a reaction in prices. 

Canned Tomatoes—Judging from the circulars received in 
this market from Indianapolis and other brokers, offering long 
lists of Indiana tomatoes for sale, the shortage in that State is 
not going to be as great as anticipated, for if canners are deliv- 
ering short on their contracts they surely would not be offering 
canned tomatoes for sale. 

The Chicago buyers are looking for extra standard and fancy 
quality tomatoes in No. 2 and No. 10 cans and they are anxious 
to find a few fancy tomatoes in No. 3 cans, but the quest for 
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crease is from $250,000 to $450,000 and the assets as are given, 
prior to the increase as $648,224.66; liabilities, $145,181.04. 
them is without results, sol am told. Several carloads of toma- 
toes arriving from eastern canners have been rejected this week 
owing to the irregularity of color in cans; fill is good but too 
many green tomatoes were packed in cans, that is to say, the 
fruit lacking sunshine and being afflicted with too much rain has 
only partially ripened and canners have probably done the best 
they could, under the circumstances, but buyers, of course, will 
not approve qualities that run too heavily to green fruit. 

Canned Corn—The market for canned corn seems to be well 
maintained through all grades and sellers are very firm in ther 
views. Many of them have delivered short on contracts, especal- 
ly for standard corn, and therefore have none of that grade to 
offer. This makes them very stubborn as to prices of extra 
standard and fancy canned corn. 


Buyers and sellers are very far apart as to their views of 
the value of canned corn, and brokers state that it is almost im- 
possible to get them together. 


No. 2 standard canned corn is held firmly at $1.45 and $1.50, 
f. o. b. canneries, which is an advance from the opening price of 
the season of from 50c to 55¢c a dozen, and buyers think that it 
is too much. Consequently the sale of canned corn and the clos- 
ing of further contracts at present is without results. 


Canned Peas—The market for canned peas is more active 
proportionately than that of the other canned foods staples. The 
reason for this is that prices have remained, for all grades, 
except the standard grades, at about the opening of the market, 
and buyers, therefore, not having to pay an advance on opening 
prices are of the opinion that peas are a good purchase, and that 
they will be largely substituted by consumers for canned corn 
and canned tomatoes later in the season. 


Brokers report the closing of spot sales for a number of con- 
siderable blocks of canned peas this week, for a few canners who 
still have stock of consequence on hand. 


There are, however, in Wisconsin but few canners who have 
stocks of peas which might be called blocks. Many of them have 
a ear or two of assorted grades and sizes left after filling their 
orders, but the surplus stock in that State is scattered around 
among about 150 canneries in small lots. 


California Fruits—Very little is heard from the California 
canned fruit market owing to the fact that shippers generally 
are busy filling their orders and buyers are busy receiving ship- 
ments and distributing them. Canners of that State do not seem 
to have any considerable surplus in any line and are not urging 
sales and this is evidence that there will not be much of a sur- 
plus of canned fruits left in that State after contracts are filled. 


Canned Apples—Michigan is still offering a few canned 
apples in No. 10 cans standard weight at $375 per dozen, and 
heavy weight at $4.50 per dozen, and there is some buying re- 
ported, but the market for canned apples cannot be called active. 


Tomato Products—There is a good demand for tomato pulp 
in No. 10 and No. 1 cans, and for tomato catsup and chili sauce 
in glass. The wholesale buyers seem to have neglected to place 
their contracts earlier in the season, possibly on account of the 
high price maintained, but are now going into the market and 
are willing to pay the price for fancy qualities. 


The offerings in this line are but few and confined to a half 
dozen factories. The big advertised catsup makers have no stock 
to offer for private labels, as they state that they need all their 
supply for their own labels and contracts. 


California Salmon—The demand for canned salmon is very 
quiet indeed and there is but a small less-than-carload movement. 
The distribution during October was good, but was unexpected 
and it had the effect of reducing stocks of wholesalers heavily 
and in some instances to a minimum. 


The buyers at wholesale, however, are not disposed to re- 
plenish their stocks, as they claim that the season for salmon is 
about over and that there is no necessity for wholesale houses to 
carry stocks and invest their money in salmon to be carried over 
during the winter season, for which there will not be an active 
demand until next spring. 


Winter Packing—The canners of hominy, pork and beans, 
kidney beans, kraut and other winter packed goods have cleared 
their cannery floors for action and gone to work providing for the 
heavy distribution this winter and spring. They have not begun 
to auote prices generally yet, but prices on hominv will in all 
probability be higher as corn is very much higher. Pork and 
beans, however, ought not to be higher because hand-picked white 
beans in Michigan and elsewhere are about as low as they were 
last year and a good crop has been raised. 
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ST. LOUIS MARKET 


Canners’ Firmness in Face of Jobbers’ Reluctance Makes a Con- 
fusing Situation—Heavier Buying Is in Sight—Tomatoes 
Are Quiet—Corn Is Strong—Peas Firm, but Quiet 
—Pumpkin in Good Demand—Fruit Offer- 
ings Are Light—Business Good. 


St. Louis, November 13, 1924. 
By “Missourian,” 


Special Correspondent “The Canning Trade.” 


HE MARKET—Business in canned foods is confused. Can- 

| ners in most lines are holding prices to a level and are not 
disposed to shade prices even for large size bids. Buyers 

at the same time are not pressing inquiries. Most of the cor- 
respondence between the broker and the canner is in regard 
to deliveries. The brokers are not negotiating for additional 
blocks. Packing is about finished in most products and accord- 
ing to the best available information the packs are all sold or 
nearly so. Instead of the canner trying to place his pack on 
the market, the buyer is the one to interest himself in securing 
stocks. The canner insists on full market prices and it is either 
buy or quit. There is no controversy as to special items, etc. 
After the first of the year, buying is expected to revive and then 
there will be some surprises. Canned foods purchased early in 
the season are making money for the holders, who are reselling 
them at good profits. So short have some of the packs been and 
so many pro rata deliveries being made that buyers question 


the good faith of some canners and an investigation insisted 
upon. 


Tomatoes—A quietness exists in the tomato market. South- 
ern goods are not freely taken. There are enough blocks ob- 
tainable in that section to make buyers slow about buying ahead. 
Most dealers have about covered and are awaiting develop- 
ments and official statistics. California canners are making 
few offerings. There have been some resales of contracts made 
earlier in the season which the buyers may not get delivery for, 
as the canner may not be able to make this delivery. 


Corn—Corn is strong. Unless bids come up to the idea of 
the packer bids will not be considered. Corn in No. 10 cans is 
almost unobtainable because short deliveries have allowed no 
surplus for trading purposes. Standard corn in No. 2 cans is 
wanted, even at pevailing high prices. Most canners report 
short crops. Maine corn is obtainable only in limited quanti- 
ties and resales at high figures are reported. Crosby in the 
Middle West is nearly sold out. 


_  Peas—Peas are firm, but are not attracting very much atten- 
tion. Top grades are not freely offered. Buyers seem to think 
that the large pack reported will enable them to reach this item 
later on. Other lines are also firm. 


Miscellaneous—Squash and pumpkin continues to favor the 
seller. They are in good demand. Sweet potatoes are tending 
upward. Minor vegetables are all firmer than they usually are in 
the fall. The frost has ended the stringless bean season. Stocks 
are none too plentiful. 


Fruits—California fruit offerings are light and prices are 
higher than distributors care to pay. However, no matter what 
the price, there is a good call. Resale offers are carrying heavy 
premiums. Some few deliveries will be made by canners, but 
some pro rata will no doubt be necessary. The surplus will be 
light as the sellers vredict. Pineapple is quiet with a firm un- 
dertone, because holders predict a better than normal demand 
this year, due to the prices of other lines. Apples are firm and 
can only be had at full quotations for full standard grades. 
Pears are surprisingly firm with a heavy and steady demand. 


Although the weather in October and thus far in November 
has been much milder than is usual for this time of the year, the 
fruit buds in the Ozarks section have not developed to the point 
where next year’s fruit crop is threatened by early frosts, ac- 
cording to experts who have inspected a number of large or- 
chards. Should the present warm weather be followed by rain 
and then another warm spell and a cold snap, there would be 
little hope for next year’s fruit in the Ozarks, they declare. The 
buds have not developed rapidly during the present warm spell 
because it has been unusually dry. 


The L. Cohen Grocer Company, filed notice of increase of 
capitalization with the recorder of deeds this week. The in- 
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“Canned Foods Week” is being extensively advertised this 
week in the local press. Full page advertisements are being 
run in the newspapers, calling attention to the fact. The ma- 
jority of grocers are making extensive displays both in their 
show windows and on their counters, with special prices. 

According to reports of the leaders in the grocery trade, im- 
proved conditions in the mining sections and agricultural com- 
munities and the usual seasonal replenishments of stocks al- 
lowed to run low during the summer months, are given as the 
principal factors in recent increases in sales over the corre- 
sponding period just past. Advancing prices of staples and 
many line sof subsidiary goods, also has served as a stimulant 
in buying. A sharp increase in prices of canned foods, has 
taken place during the past few weeks with a scarcity existing 
in certain varieties. The upward trend in sugar and flour con- 
tinues and all cereals are higher. Manufacturers of candy 
report continued betterment in their business, with early in- 
quiries for holiday goods considerab!y more promising than a 
year ago. 


CALIFORNIA MARKET 


Tomato Packing Cut Short by Rains—Packing Corporation De- 
livers in Full on Tomatoes—Pears in Good Demand—Sup- 
plies of Peach Growing Small — Canning Sweet 
Potatoes—Higher Prices for Pineapple 
Not Unlikely—Coast Notes. 

San Francisco, November 13, 1924. 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


} OF WATER—Rains have been of weekly occurrence 

P ones California since early in October, and the pack- 

ing of tomatoes has been cut short. The harvesting of rice 

has been retarded to some extent and some damage is reported 

to grapes, but these losses have been very small compared to 

the general benefits. The precipitation to date in the southern 

part of the State has been very light, but cool weather is the 

rule there and the drouth is no longer being felt seriously. 

Snow has fallen in the high movntains and there is every pros- 
pect that the water and power shortage is at an end. 


iveri in Full on Tometoes—The California Packing 
oust te about brought its operations on tomatoes to a 
close and under date of November 5 formally advised the trade 
of a 100 per cent. delivery on California tomatoes and tomato 
products. This report has been received with much satisfaction 
since some other packing concerns are making announcements of 
short deliveries, particularly on solid pack. | A limited surplus - 
available and a revised price list on the line has been broug ; 
out as follows: Del Monte brand solid nack, No. 2 Me. $1.70. ree 
No. 1 tall, $1.15 Tomatoes with from trimm' nes. No. 2%, 
$1.20: No. 2 tall. $1.15: No. 1 tall. $1.00. and No. 10, $4.10. No. 
10 Del Monte puree, made from whole ripe tomatoes. $5.00. Del 
Monte tomato sauce in buffet tins Is quoted at 57% cents, and 
standard tomato catsup in No 10 tins at $7.25. This concern 
has nothing to offer in No. 2 or No. 10 solid pack tomatoes, or 
No. 10 standard puree. 


California canned pears are in marked demand, de- 
advances in price, and stocks lack. consider 
able of being large enough to go around. Some packers hesi- 
tated to put up a large pack, when the price of canning stocks 
was boosted so high, fearing that the canned article wou!d not 
move at the high price that would have to be named, but the 
demand is proving more active than was expected by the most 
hopeful. Great Britain does not seem to be as partial to pears 
as in former years, but the domestic demand is growing. Peaches 
are in splendid demand and stocks are getting down to a low ebb, 
with the exception of a few grades. There is a steady call for 
all varieties, with the outlook that it will not be long before 
everything will be out of first hands and selling activties will 
be confined to re-sales. In fact, there is considerable business 
being done even now between jobbers, with canned fruits chang- 
ing hands to quqite marked advances over original prices. 


Sweet Potatoes—The packing of sweet potatoes will shortly 
be under way in California, but a very light output is promised. 
The drouth affected the yield quite seriously and the crop is be- 
ing absorbed through the usual marketing channels. 
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Pineapple—The demand for canned Hawaiian pineapple is 
increasing and the trade is commencing to supplement its pur- 
chases made early in the season. Talk of higher prices is rife, 
and it would occasion no surprise if advances were made at an 
early date. The Association of Hawaiian Pineapple Canners 
has announced an enlarged advertising program to include every 
month in the year, and it is anticipated that this will broaden 
the market to absorb any increase in the pack. The output of 
the present year will prove a very large one, well ahead of that 
of 1923, and development plans on the Islands contemplate ex- 
tensive additions to the existing acreage. Packers are looking 
to the future and are aiming to keep consumption right up with 
production through the medium of the form of publicity that has 
been found so successful in the past. 


Coast Notes—The fourth annual deciduous fruit-growers’ 
conference will be held at the University of California, Berkeley, 
November 19, 20 and 21. The program calls for peach and fig 
day on Wednesdav, Novoember 18, and this is expected to at- 
tract many growers and canners of these fruits. 


G. H. Bradt, of the Hunt Brothers Packing Company, San 
Francisco, Cal., is visiting the Eastern markets and will visit 
the leading trade centers before returning home. 


Robert I. Bentley, president of the California Packing Cor- 
poration, left immediately following election day for New York. 
accompanied by Mrs. Bentley, and after a short stay there will 
sail for Europe for a sojourn of several months. While the trip 
abroad is to be made for pleasure, advantage will be taken of the 
opportunity of studying at first hand the business situation as 
affecting the distribution of California canned fruits. Mr. and 
Mrs. Bentley will be accompanied on the trip by their son-in-law 
and daughter, Mr. and Mrs. Raymond Phelps. 


Work is well under way at Sixteenth and C streets, Sacra- 
mento, Cal., on the construction of a new packing plant for the 
California Packing Corporation. The plant will be one of the 
Jargest in the chain operated by this concern and will be ready 
for operation early in March, or in time to handle the asparagus 
pack. The structure will be seven hundred and twenty-two feet 
in length and three hundred and forty-one feet in width, with 
part of it two stories in height. The work is being done by the 
contracting firm of MacDonald & Kahn, San Francisco, from 
plans prepared by the engineers of the canning concern. 

Isaac M. Foster and Luther J. Hall, packers, of Seattle, 
Wash., were recent visitors at San Francisco. 

San Francisco took an active part in the observance of Na- 
tional Apple Week and is expected to make a splendid showing 
in the Canned Foods Week Pogram. The latter event has come 
in for much attention on the part of the daily press and the 
retail trade has arranged to co-operate on a much more ex- 
tensive scale than ever before. 


MAINE MARKET 


We Have a Little Rain—Crosby Corn Wanted, but No Supply— 
Golden Bantam Nearing the $2 Mark—Beans Continue 
High—The Lack of Demand for Apples Is 
Causing Little Work on Them. 


Portland, Me., November 14, 1924. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


EHAVE RAIN—We are happy to announce that a little 

rain has fallen to break the very serious drouth. It had 

been just 35 days since we had any precipitation of mois- 
ture, and the country was suffering. Power plants have been 
handicapped by the low water, municipal water supplies have 
been rationed, and farmers have for weeks been hauling water 
for their livestock. Many sections of the State have had severe 
ferest fires, and the hunting season would have been brought 
to an untimely close had not the rain come this week. As yet we 
have not had enough to replenish our supply, but consider that 
the long drouth is broken and more rain may be expected before 
the ground freezes and the snow comes. 


Corn—The chief interest in Maine canned foods seems to be 
in Crosby corn, with a heavy demand and no supply. $1.70 has 
been bid on a possible purchase, but no goods are forthcoming at 
this or any price because there are none. Golden Bantam corn 
is more plentiful although the total held in first hands will not 
run to very many cars. $1.85 is asked for this in fancy grade, 
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$1.75 has been bid. Canners will hold for the higher figure, 
knowing that the general condition of the market warrants it. 

Beans—Stringless beans are still held at $1.30 and are prov- 
ing worth the money. It is not unlikely that the Maine Can- 
ners’ Association may sponsor some move to popularize this 
variety of stringless beans, as the amount of publicity work 
already done has been most profitable and consumption is in- 
creasing very rapidly. 

Apples—As is often the case, canned apple is an unsatis- 
factory proposition for Maine canners this season. Storage 
fruit influences the early demand for canned apples and buyers 
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do not begin to take hold until too late to do more canning. To 
work economically and keep down production costs, apples are 
usually canned in corn canneries during the time of labelling and 
shipping of corn, when the buildings must be heated and open 
anyway. The end of the year sees the end of apple canning. 
This season, owing to the high prices paid by orchard buyers for 
fruit, and the comparatively low prices obtaining in the market 
for canned apple, operators are not inclined to put up any sur- 
plus, beyond actual sales, for spring marketing. $3.75 is asked 
for fancy No. 10 quartered apple, full weight and best quality, 
down to $3.60 for mixed fruit. 


What Canned Foods Distributors are Doing 


Swift and Armour Open Fight On Legality of Consent Decree—Wholesale Grocers’ 
Associations Will Fight Voiding of Decree—Canned Foods Week Goes 
Well—Rumored Merger of Sugar Refines. 


HE BIG FIVE TO RETURN?—Events transpire rapidly in 
the wholesale grocery world these days, and new issues 
arise with startling frequency. Just a week or so ago 

found the entire jobbing trade agitated over alleged unfair pro- 
rating of canned foods deliveries. 

A new issue has come up, however, and come up with such 
rapidity that it has temporarily shoved the other trade problems 
for into the background. 

This new issue is the renewed “menace” of the return of the 
“Big Five,” the bugaboo of the wholesale grocery world for the 
past several years. 

It has been known for some time that at least two of the 
“Big Five” who entered the famous “consent decree” with the 
Government several years ago have been desirous of resuming 
their operations in the “unrelated” lines, including the grocery 
field. But there was nothing showing on the surface to indicate 
this; nothing that could be fought by the jobbers out in the open. 
Now, however, there is something to be fought. 

Swift & Co. and Armour & Co. early this month filed plead- 
ings in the Supreme Court of the District of Columbia, declaring 
that the packer “consent decree” is null and void and asking the 
court to vacate it. This is the first direct attack on the validity 
of the decree since it was entered—that iis, on the part of any of 
the packers directly involved. One of the packers had formerly 
joined with the California Co-operative Canneries in asking the 
Court of Appeals to grant the canneries the right of interven- 
tion, and it had been expected that the entire controversy over 
the “consent decree” would be heard on the intervention petition 
of the California Co-operative Canneries was largely controlled 
by one of the “Big Five” packers affected by the decree. 

Both the National and the American Wholesale Grocers’ As- 
sociation are taking steps to fight this latest attempt to set aside 
the decree, and it is expected that there will be considerable 
opposition to this latest move of the packers. In accordance with 
the already announced position of Attorney General Stone, it is 
expected that the Department of Justice will fight vigorously to 
uphold the decree. 

The grounds upon which Armour and Swift have attacked 
the validity of the decree make interesting reading. They are 
as follows: 

“1. The consent decree is void because the Supreme Court 
of the District of Columbia was without jurisdiction to enter the 
same for the following reasons: 


“ 


upon which the court could act. 
“b. The decree itself was beyond.the jurisdictional 
power of the court to enter in any event. 
“e. The decree violates the Fifth Amendment to the 
Constitution of the United States. (Due process of law.) 
“qd. There was no case or controversy before the court 
within the meaning of the Constitution of the United States. 
“2. The decree is void because it is violative of the anti- 
trust laws themselves, and neither the consent of the Attorney 
General nor the consent of the defendants could validate it. 
“3. The Attorney General was without power or authority 
to consent to the decree on behalf of the United States.” 


a. There were no adjudicated facts before the court 


In their petitions to vacate and nullify the decree, according 
to counsel for the National Wholesale Grocers’ Association, the 
Armour and Swift defendants refer to the stipulation entered 
into by the packers and the Government, which provided that 
the “Big Five” meat packers, while maintaining the truth of 
their answers and asserting their innocence of any violation of 
the law, nevertheless desiring to avoid every appearance of plac- 
ing themselves in a position of antagonism to the Government, 
consented to the making and entry of the decree. They also 
refer to the fact that this stipulation also provided that the 
entry of the decree itself should not constitute or be considered 
as an adjudication that the packers had in fact violated any law 
of the United States. The Armour and Swift defendants further 
state that notwithstanding these provisions in the stipulation 
and decree, they have endeavored in good faith to carry out the 
demands of the Attorney General embodied in the decree. The 
Armour and Swift defendants contend that in opposing the peti- 
tion of the California Co-operative Canneries for leave to inter- 
vene in the proceeding, the Government as well as the National 
Wholesale Grocers’ Association and the American Wholesale 
Grocers’ Association asserted that the mere entry of the decree 
implied facts necessary to sustain it, notwithstanding the pro- 
vision that the decree itself should not constitute or be consid- 
ered an adjudication that the Big Five had violated any law of 
the United States. The Armour and Swift defendants contend 
that the position taken by the Government and the grocers’ as- 
sociations is in direct and violent contradiction of the very con- 
dition embodied in the decree itself. 


Attorney General Stone, according to the grocers, has stateci 
that this latest effort of the Armour and Swift defendants to 
have the decree vacated and nullified will be most vigorously op- 
posed and resisted by the Government. 


The “Consent Decree” has occupied the attention of the 
wholesale grocery and canning trades off and on since 1920. On 
the jobbers’ side it was contended that continuation of the “Big 
Five” as wholesale grocery distributors meant the ultimate ex- 
tinction of the individual jobber, because of the preferred freight 
privileges enjoyed by the packers and their so-called “peddler 
cars.” The jobbers also pointed out that the “Big Five” packers 
were buying up canning companies, and threatened in time to 
constitute a “canning trust” as well. 


Opinion among canners was not so unanimously in favor of 
the wholesale grocer, however, although for the sake of business 
policy the canners, as a group, did not take sides in the contro- 
versy. Some canners evidently shared the fear that the “Big 
Five” would build up a huge canning organization, while others 
believed that the organization of a large canning unit would be 
a good thing for the industry. Canners in general, however, 
missed the influence of the “Big Five” and their buying, particu- 
larly during the seasons of 1921 and 1922. 


While the wholesale grocery trade, and anparently the De- 
partment of Justice, are lined up solidly in opposition to the 
latest move of Swift and Armour, the ultimate outcome of the 
proceedings is by no means certain at this time, and the court 
battle impending will be watched with interest. 
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Canned Foods Week Successful—The trade is now in the 
midst of the canned foods campaign, and from all indications 
the campaign this year will be most successful, despite the fact 
that the retail prices of some canned foods have been advanced 
since the arrival of new pack goods. In the main, however, the 
advanced costs of new pack have not yet been fully reflected in 
retail selling prices, the chain stores in particular quoting low 
prices at retail on new pack canned foods. 


Pro-Rating—Wholesale grocery association officials are re- 
ceiving some complaints from jobbers regarding alleged unfair 
pro-rating of deliveries on new pack canned foods, and are now 
engaged in investigating these complaints. As a result of the 
amicable arrangement with the National Canners’ Association, 
whereby committees named by President Royal F. Clark wil! 
investigate all charges of all alleged unfair deliveries, the situa- 
tion is well in hand and is not expected to lead to the bitterness 
which would inevitably have arisen a few years ago, under the 
same circumstances. The entente cordial now existing between 
the canners and wholesale grocers has been a potent factor in 
bettering trade conditions generally during the past year or so. 


Holiday Canned Foods—Wholesale grocers and chain store 
buyers are now in the market for holiday canned foods special- 
ties in large quantities. The outlook indicates a prosperous 
Christmas season, and wholesale grocery distributors are buying 
in a large way in anticipation of their holiday demand. Canned 
chicken, pumpkin, mince meat, cranberry sauce, etc., are all 
sharing in the demand, while the usual heavy volume of canned 
plum pudding business thir year is in sight. 


New Discounts—Effective immediately, the Grains of Health 
Products Co., of Wheeling, W. Va., will grant a 2 per cent dis- 
count for cash payment in ten days. The discount for cash terms 
of this company was formerly 1 per cent discount for cash in 
ten days. 


C. H. Musselman & Co., of Biglerville, Pa., are changing 
their discount for cash terms on vinegar in bulk and glass pack- 
ages from 1 per cent ten days to 1% per cent draft terms, pay- 
able on arrival and examination. 


Cutting Down Outstandings—As evidence of increasing im- 
provement in the wholesale grocery business, Secretary Carter, 
of the Alabama Wholesale Grocers’ Association, notes an im- 
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provement in the credit situation in his State. “Keep up the 
good work” Secretary Carter advises members. “Of the 29 


houses reporting for September, 22 show lower outstandings than 
for August. 


WASHINGTON STATE’S SHORT CCURSE IN COMMERCIAL 
GANNING OF FRUITS AND VEGETABLES. 


(Continued from page 6) 


nery owners, superintendents, foremen and processors. 
Dr. Weinzirl. 

12. Methods of Testing Canned Foods—Grades, 
specifications, syrups and brines; incubation, detection 
of spoilage and food poisoning. Dr. Fellers. 

13. Fruit and Vegetable By-Products—Vinegar, 
juices, jams, jellies, pectin, fruit butters, catsup, soup, 
pickles and sauerkraut. Dr. Fellers. 

14. Food Laws—Study of federal, state and for- 
eign laws regulating the sale of food products. One 
lecture a week. Dr. Fellers. 

Emergencies, First Aid to Injured—Ten lectures. 
What to do in case of accidents; how to use bandages; 
the treatment of shocks, bruises, cuts, burns and poi- 
soning. Dr. Hall. 

General Information. 

Admission—This is without examination. The 
only requirement is that applicants must be at least 
20 years old and must show evidence of being able to 
carry the work with profit to themselves. If in doubt, 
write. 

University expenses for quarter: 

Fee for each laboratory course. ..$2 to $4.00 

The tuition fee is the same for students from other 
states and foreign countries as is charged those from 
the State of Washington and the Territory of Alaska. 

How to Enroll—On arrival at the University, stu- 
dents should report at the office of the Director, Fish- 
eries Hall No. 1, where they will be given all necessary 
directions. As the time for the course is limited, all 
persons should report for enrollment on January 7 in 
order that all classes may begin promptly at 8 o’clock 
on the morning of January 8. 

Attendance and Deportment—Students in these 
courses will be expected to attend classes regularly and 
in all respects will be required to observe the same rules 
that apply to the regular courses in the University. 

Examination and Certificate—Examinations will 
be given in the various subjects at the close of the 
course, and a certificate showing the work satisfactorily 
covered issued to each student. 

Special Lectures and Demonstrations—Arrange- 
ments are now under way for a number of special lec- 
tures and demonstrations by men prominent in the can- 
ning and allied industries. 

Right to Withdraw Courses—The right is reserved 
to withdraw any course which has not an adequate en- 
rollment at the end of the sixth day. 

Long Courses. 

The College of Fisheries and Food Preservation 
also offers four and five-year courses leading to the de- 
grees of B. S. and M. S. in Food Preservation. A cat- 


alogue describing all the work in detail can be had on 
request. 


For further information address: 
JOHN N. COBB, Director, 


College of Fisheries and Food Preservation, University 
of Washington, Seattle, Washington. 
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I know not how a woman’s charms 
Can lead men’s thoughts astray, 

Soft hair and flesh of living arms 
That fill thoughts all the day. 

In some the tide of passion strong 
Has swept good sense away. 

They sit and write their letters long, 
Not thinking what they say. 

My thoughts perhaps may selfish be, 
And reasoning quite wrong, 

The ladies ne’er with me agree, 
Nor do they to me throng. 

Alone and sit in cozy nook, 
No wifely bills to fret. 

My mind is calm and on my book 
Thank God, I’m single yet. 


CURIOSITY KILLED A CAT 
He—May I see more of you? 
She—What vulgar curiosity —Widow. 


, cp irae have the biggest drinker in the United States 
in our class. 
BALTIMORE \, teen? 


Frosh—The chap who drank Canada Dry.—Widow. 


55 Beech ( 
CINCINNATI j 


~—- ) “Just run along, sun,” said the cloud, “while I have my 
”__Bri 
OARS | shower.”—Frivol. 


\ 
\ 
Wan 


“We will do this in record time,” said the dancing instructor 
as he started the Victrola.—Pointer. 


Flapper—Is he very dumb? 
Flapper, two—Is he? He believed me when I said, “I’m not 
that kind of girl.” 


She—I’m afraid, Don, I shall never see you in heaven. 
He—Great Guns! What have you been doing, now ?—Ex- 
change. 


“Are you sure these field-glasses are high power?” 

“Vy, madame,” replied the ambitious salesman, “Ven you 
use these glasses anything less than ten miles avay looks like it’s 
behind you.”—:-American Legion Weekly. 


A distressing incident occurred at a recent society wedding. 
The bride and bridegroom made the usual escape by the side door 
to avoid publicity and found that they hed eluded the photog- 
raphers.—Passing Show (London). 


A GOOD LINE 
She wept bitterly as she jogged the hook on the public tele- 
phone. 
“Hello?” 
“Hello?” 


“You nasty thing!” she sobbed. “I w-want my money back. 
Harold won’t speak to m-m-me.”—Virginia Reel. 


Englishman (watching an American couple dancing in Lon- 
don)—Hi say, they get married afterwards, don’t they ?”—Ex- 
change. 


A New York restaurant truthfully displays a sign, “Prices 
More Than Reasonable.” Which reminds us that the shops in 
Convention town are equally truthful when they boast of “Speciai 
Prices for Conventionites.” The prices are uniquely “special.” 
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WHERE BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


Apple Paring Machines. See Paring Machines. 


APRONS (factory), acid, waterproof. 
Phil Emrich, Cincinnati. 
Automatic Canmaking Machinery. See Can- 

makers’ Machinery. 


BASKETS (wire), scalding, picking, eto. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Cleaning & Grading Mchy. 
re See Pea and Bean Seed. 


Berry Boxes. See Baskets, wood. 


BLANCHEBS, vegetable and fruit. 
Anderson Filling Mach, Co., Alameda, Calif. 

ars Machine Co., Salem, N. J. 

= m9 Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, steam. 


Renneburg & Sons Co., Baltimore. 

A. K. Robins Co., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


ars Machine Co., Salem, N. J. 
arl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 


yy Screw Caps. See Caps. 
ox Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 


Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines,can. See Labeling Machines, 
can. 


Thos. J. Meehan & Co., Baltimere. 


Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNEBS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machiffery. 
Can Conveyors. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERBS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
ohn R. Mitchell Co., Baltimore. 
ysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 
Ams Machine Co., New York. 


Conveyors and Carriers. 


Max 
Dewey & Almy Chem, Co., Cambridge, Mass. 


CANNEBY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Phil Emrich, Cincinnati, O. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning See Consulting Hxperts. 
Can Stampers. See Casupese and Markers. 
n Testers. See Canmakers’ Ma ery. 


Ca 
Willing Machines, bottle. See Bettlers’ Mehy 


THE CANNING TRADE 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Copgine Machines, solderless. See Closing 
achines. 


Capping Steels, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatery work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Convey- 


ors. 

Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING & GRADING MACHINERY, 
* peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 

Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 

Condensing Mchy. 

Colors, Certified for foods. 


CONVEYORS & CARRIERS, canners. 


Berlin Cong. Mosh. Wks., Berlin, Wis. 
La Porte Mat & Mfg. Co., La Porte, Ind. _ 
A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson Filling Mach, Co., Alameda, Calif. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Cookers’ retors. See Kettles, process. 


Cookers and Fillers, corn. See Corn Cooker- 
illers. 


COOLERS, continuous. 


COPPER COILS for tanks. 


F. H. Langsenkamp, Indianapolis. 

Copper Jacketed Kettles. See Kettles, copper. 
CORING HOOKS, pitting spoons, etc. 

Phil Emrich, Cincinnati. 


CORKING MACHINES 
Edw. Ermold Co., New York City. 


CORN COOKERB-FILLEBS. 


Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
CORN CUTTEBS. 

Berlin Cang. Mach. Wks., Berlin, Wis. 

Morral Bros., Morral, Ohio. 

A. K. Bobins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
CORN SHAKEBS (in the can). 

Ayars Machine Co., Salem. N. 7 


Berlin Cang. Mach. Wks.. Berlin, Wis. 


CORN HUSKERS and SILKERS. 
Berlin Cang. Mach. Wks., Ber Wis. 
Huntley Mfg. Co., Silver 
Morral Bros., Morral, O. 

Peerless Husker Co., Buffalo, N. Y. 
Corn —— and Agitators. See Corn Cooker 
ers. 

CORRUGATED PAPER PRODUCTS. 

(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusk 
Counters. See Can Counters. volicseaia 
Countershafts. See Speed Regulating Devices. 

CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Iron 

erlin Cang. Mach. Wks., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers. 

DECORATED TIN (for Cans, Caps, ete.). 

ntinental Can .. New Yor A 
Southern Can Co., Baltimore. aiid 


Wheeling Corrugating W. Va. 
makers’ Mc 


Dies, can. See n 
Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & Son 3 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAIL 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and 
kettles. See 
ned. 
EVAPORATING MACHINERY. 


Anderson Fi . 
lling Mach. Co. 


Berlin Cang. h. Wks. cums. 
& Sons Co., Baltimore 


Edw. Rennebur, 
EXHAUST BOXES. 

Ayars Machine Co., Salem. N. J. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
RUBBER GLOVES, factory. 

Phil Emrich, Cincinnati, O. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
A. K. Robins & Co., _ Md. 


Fertilizers. 


FIBRE CONTAINERS for food 
metically sealed). 
American Can Co., New York. 
Continental Can o., New York City. 
Hinde & Dauch raper Co., Sandusky, 
FIBRE PRODUCTS, boxes, boxboar 
Hinde & Dauch Paper Co., Sandusky, é 
Fillers and Cookers. Corn Coo! 


(not her 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
Anderson Filling Mach, Co., Alameda, Calif, 
Ayars Machine Salem, J. 
Berlin Cang. Mach. ., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, Ohi. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins Co., Baltimore. 
Sinclair-Scott Co., 
Sprague-Sells Corp., — 
Filling Machine, syrup. Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, ete. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

FLUX 
Dewey & Almy Chem. Co., Cambridge, Masa. 


Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. 

ro See Cleaning and Grading 
chy., 


it. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 

Auntley Mfg. Co., Silver Creek, N. 

resses. = — —, Men 
Gasoline Firepo' annery 

Cong. pressure, time, etc. See Pleat 
uipment. 


- 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
Berlin Cang. Mach. Wks., 

A. K. Robins & Co., Baltimore. 
Corp., Chicago. 


erators, electric. See motors. 
ss-lined Tanks. See Tanks, Beet. 
lue, for sealing fibre b +— 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’g Mc y. 
ravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
See Cleaning and Grad- 
Hoisting an mnt | Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
nk, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See —* copper. 
JACKETED PANS, 
F. H. Langsenkamp, Ind. 
jt rs, fruit. See Glass Bottles, etc. 
uice Pumps. See — 
Kerosene Oil Burners. Burn 
Ketchup Fillers. See Bottlers’ iar. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Hdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Ae Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., "Baltimore. 
KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Phil Emrich, Cincinnati, O. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 


LABELING MACHINES 


Bdw. Ermold Co., New York City. 
Morral Bros., Morral, Ohio. 


Manufacturers. 
. Gamse & Co., Baltimore. 
J. Kittredge %& Co., Chicago. 
& Doeller Baltimore. 
Stecher Litho. Co., Rochester, 
U. S. Prt. & Litho. Co., Cincinnati. 
LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
MARKING INK, pots, etc. See Stencils. 
Phil Emrich, Cincinnati. 
Marmalade Machinery. 
Meat Canning Machiner 
Meat Choppers. See oppers. 


Ayars Machine Co. alem. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
dw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., — 
Packers’ Cans. See Can 
Pafls, tubs, etc., fibre. he Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 


Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 

PA£TE, canners 
Mfg. Philadelphia. 
Dewey & Almy C Chem. Co., Cambridge, Mass. 
Edw. Emrnold Co,, New York City. 
A. K. Robins & Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, 
Rogers Bros. Seed Co., Chicago. 


PEA CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., oo N. J. 
Wis. 


See Pulp Machinery. 


Hansen Cang. Mohy. C 
A EK. ins & Co., Baltim 
Corp., Ch' 
Harvesters. See 


Viners. 
Co. Columbus, oO. 
Frank Hamachek, ‘Kewaunee, 

Pea Vine Feeders. 
Chisholm Scott Co., Columbus, 0. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
rig Emrich, Cincinnati, 
K. Robins & Co., Baltim 
and Cherry Pitters. Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem ~s J. 
A. K. Robins & Co., Balt 
Berlin Cang. Many. ‘Works, Berlin, Wis. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Ba 
~~ Belts and Tables. See Pea le 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform an Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


PITTING SPOONS, coring hooks, etc. 
Phil Emrich, Cincinnati, 


POWER PLANT EQUIPMENT 
Power Presses. See Canmakers’ Machinery. 


Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, air, water, brine, syrup 
Ams Machine Co., Max, New York City. 
F. #H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 


RHUBARB CUTTER 
Rubber Stamps. See Stencils. 
(syrup 

Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Cleaning 


Compounds. 
Sanitary (open top) cans. See Cans. 
See Knives. 


See Cannery 


Sardine Knives and Scissors. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Langsenkamp, Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Secalding and Picking Baskets. 
Scrap Press. 
Screw Caps, bottle. See Caps 
Sealing Machines, bottle. ‘Bottlers’ pany. 
Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, s:e Closing 
Machines. 


SHEET METAL WORKING MACHINERY. 


Ams oy Co., Max, New York. 

B. Bliss Brooklyn, 

Can Mch y. Co., Chicago, Ill. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Shooks. See Boxes, Crates, ete. 
SIEVES AND SCREENS. 

ey Mfg. Co., Silver Creek, N. Y. 


Sinclair-Seott Co., Baltimore. 


SILKING MACHINES, corn. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
a. fruit and vegetable. See Corers and 


Sorters, pea. See Cleaning & Grading Mehy. 
SPEED REGULATING DEVICES (for Ma- 
ehines, belt drives, ete.). 
Sinclair-Seott & Co., Baltimere. 
Huntley Mfg. Co., Silver Creek. N. Y. 


See 


STAMPERS AND MABKEBS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 


Steam Jacketed Kettles. See Kettles. 
Pi See Boiler and Pipe 
over’ 


Stea: team Reterts. See Kettles, process. 


STENCILS, marking pots and brushes, 
and steel type, burn- 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 

STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co. Columbus, 
a Mfg. Co., ‘Bilver Creek, N. Y. 

obins & Co., 
Sprague-Sells Corp., Chicago. 
a ogine room, line shaft, etc. See 
ower Plant Equipment. 

Supply House and General Agents. See Gen- 


eral Agents. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Anderson Filling Mach. 
Ayars Machine Co., Salem 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. ¥. 
A. K. Robins & Co., "Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 


Berlin Cang. Mchy. Works, Berlin, Wis. 
Slaysman Co altimore, fa 
TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
Balto. Cooperage Co., Baltimore. 


Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 
TOMATO CANNING MAOHINERY,. 


erlin Can chy. Works, Berlin, Wis. 

Mfs. Co., Silver Creek, N. ¥. 
K. Robins & Co., Baltimore. 

a. Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 
n Cang. h. Wkzs., 

F. H. Langsenkamp, Indianapolis. 
A: K: Robins & & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 


TRAQYSPLANTING MACHINE 


Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, ete. 
Turbines. See Electrical 

ves Countershaft “hoe Speed 

ators. 

Vegetsbie Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLEBRBS. 


Chisholm-Scott Co., Columbus, 0O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Mpchinerz. 

Washers and scalders, fruit, ete. See ers. 
WASHEBS, can and jar. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See 

Windmills and Water Supply Systems. 

Tanks, wood. 

Wipin Machines, ean. See Mehy. 

Boxes. 


Wire Bound Boxes. 
Wire Scalding Baskets. See Baskets. 


WIRE, for strapping bexes 
Wrappers, paper . See Corrugated Paper 
Produets. 
Wrapping Machines, ean. See Labelling Mehy. 


WYANDOTTE—Saaitary Gicancer. 
J. B. Ford Ce., Wyanéette, Mich. 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE MD. 


THE CANNING TRADE 


What is an Adequate Amount of 
Insurance? 


The only safeguard against loss by fire 
is an amount of fire insurance sufficient 
to reimburse you for the amount you would 
lose if your plant should burn today. 


Every Canner desires this protection. _It 


can be secured with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


at a cost which justifies it. 


For information write: 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


MANUFACTURERS OF 


TIN CANS 

\ CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 

BALTIMORE MD. 
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